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The aim of this document is to provide practical assistance to shareholders and potential investors 

by reporting the recent performance and business status of LOTTE WELLFOOD and its major subsidiaries.

LOTTE WELLFOOD uses the Korean version of International Financial Reporting Standards (K-IFRS).

This document includes the prospects and judgements of LOTTE WELLFOOD, based on recent business circumstances.

In practice, adjustments can be made due to the likes of changes in the business environment or modifications to our strategy.

Nothing in this document shall be considered evidence of legal responsibility towards investors nor as a solicitation to invest.

We kindly remind you that LOTTE WELLFOOD accepts no responsibility for the actions of any third party

acting on the information provided in this document.



Consolidate 

Basis

3Q

7.4% 7.1%

▲0.3%P

▲5.7%

▲0.7%

10,865 10,785 ▲80 ▲0.7

8,955 8,798 ▲157 ▲1.7

Export 451 509 58 13.0

1,993 2,080 87 4.4

806 760 ▲46 ▲5.7

663 654 ▲9 ▲1.4

Export 52 59 7 14.1

182 140 ▲42 ▲22.9

7.4 7.1 ▲0.3P

7.4 7.4 -

Export 11.5 11.6 0.1P

9.1 6.8 ▲2.3P

Sales decreased by ▲0.7%,

Operating profit decreased by ▲ 5.7%

Sales decreased by 1.7%, 

operating profit decreased by 1.4%

Sales decreased slightly due to improvements in business 

structure such as rationalization of the food material channel. 

However, despite improved profitability, profit and loss 

decreased due to the cost burden of cacao.

Export sales increased by 13.0%, 

operating profit increased by 14.1%

Sales increased by 4.4%, 

operating profit decreased by 22.9%

Sales in Kazakhstan and Havmor were sluggish, but 

overall sales increased due to growth in LOTTE India

and other subsidiaries, and profitability decreased 

due to the cost burden of cacao.

(unit: 100 million KRW)

(unit: KRW)



1~3Q

Consolidate 

Basis

4.8% 5.7%

+0.9%P

+19.5%

▲0.4%

30,867 30,737 ▲130 ▲0.4

25,145 24,805 ▲340 ▲1.4

Export 1,325 1,534 209 15.8

5,978 6,246 268 4.5

1,478 1,767 289 19.5

1,141 1344 203 17.8

Export 127 171 44 34.7

428 500 72 16.7

4.8 5.7 0.9P

4.5 5.4 0.9P

Export 9.6 11.1 1.5P

7.2 8.0 0.8P

Sales decreased by 0.4%,

operating profit increased by 19.5%

Sales decreased by 1.4%, 

operating profit increased by 17.8%

Sales decreased due to the rationalization of the food 

material channel. However, profit and loss increased 

through recovery of fats and oils profitability and improvement of 

operating activities 

Export sales increased by 15.8%, 

operating profit increased by 34.7%

Sales increased by 4.5%, 

operating profit increased by 16.7%

Despite sluggish sales in Kazakhstan (October + conversion), 

sales of overseas subsidiaries such as LOTTE INDIA

were growing, stabilization of raw materials in the

first half of the year / increased production in India

improves profit

(unit: 100 million KRW)

(unit: KRW)



1~3Q

3Q

7.4% 7.4%

▲1.7%

4.5% 5.4% +0.9%P

+17.8%

▲1.4%

134.4

▲1.4%

Cause of Increase/Decrease in 3Q Sales

Confectionery

Ice cream

Fats & Oils

Food materials, 

etc.1

Export

Key Details

Sales by Major Business

Confectionery 2,731 18 0.7 8,156 283 3.6

2,224 ▲11 ▲0.5 5,255 98 1.9

1,126 26 2.4 3,381 ▲39 ▲1.1

533 ▲131 ▲19.7 1,597 ▲524 ▲24.7

8,798 ▲157 ▲1.7 24,805 ▲340 ▲1.4

509 58 13.0 1,534 209 15.8

Business

Performance

(unit: 100 million KRW)

Same as
Last Year

(unit: KRW)

(unit: KRW)



Business

Performance

3Q

1~3Q

9.1% 6.8% ▲2.3%P

▲22.9%

+4.4%

7.2% 8.0% +0.8%P

+16.7%

+4.5%

Sales by Major Business

Cause of Increase/Decrease in 3Q Sales

India
Confectionery

India 
Ice Cream

Kazakhstan

KF RUS
Expanding the TT market and exports to neighboring 
countries such as Kazakhstan

Key Details

Ice cream 379 ▲11 ▲2.9 1,418 40 2.9

Confectionery 316 27 9.4 881 114 14.8

694 15 2.3 2,298 153 7.1

582 ▲56 ▲8.8 1,812 ▲151 ▲7.7

222 26 13.4 634 58 10.1

2,080 87 4.4 6,246 268 4.5

(unit: 100 million KRW)



Global brand promotion for PEPERO H&W Food brand <Theory of SICSA> launched

Strengthening H&W’s No. 1 position 

in the domestic confectionery market

“Increase in sales proportion of high margin H&W products” 

9% in 2023, 10%(E) in 2024, 20~25% ↑ in ~2028

Attracting high consumer interest 

through worldview-building marketing

Theory of SICSA “Sicsa (meal) doesn’t lie”

[Main] Global

Giving a sense of 

global trend

HMR Line-up 
Expansion

Delica
Category 
expansion

Whole food
Category 
expansion

1Q of ‘24 2Q of ‘25 4Q of ‘25

[Sub] Domestic
Lead PP-Day Culture



Major subsidiaries strategy Cacao market price and plan

In 2024, cacao’s burden increased due to the sharp rise in prices, but 

2024 2025

Origin, ingredient 
replacement, etc.

Utilize low-volume lines 
(chocolate bars, jelly, etc.)

Automation/rationalization
Replacement of 
aging equipment

→ In 2025, profitability recovery through price stabilization, supply chain 
management, and price normalization

Continue activities to improve profitability, such as price realization 
and product mix → Expand to all overseas subsidiaries

Reduced raw material costs
Improvement of 
low-volume line

Production efficiency



4,199.1 Bn 4,317.1 Bn 4,316.3 Bn

2,142.6 Bn 2,188.4 Bn 2,218.3 Bn

2,056.5 Bn 2,128.7 Bn 2,098.0 Bn

1,303.9 Bn 1,339.0 Bn 1,323.1 Bn

4,066.4 Bn 3,086.7 Bn 3,073.7 Bn

177 Bn 147.8 Bn 176.7 Bn

4.4% 4.8% 5.7%

367.7 Bn 336.5 Bn 382.6 Bn



LOTTE WELLFOOD



Conclusion

If you have any questions about this document, please contact us 

and we will explain in detail under compliance regulations. 

Thank you!

Lotte Wellfood. IR 📠 +82-2-2670 - 6528, 6529

📧 LCONF_IR@lotte.net



March,2023 April,2024

E

S

G
July,2024

Obtained ISO37301 (ISO certification for standard compliance
management system) for the first time



Related 

Party

69.13%

Treasury Stock

6.29%

Foreign Investor

7.29%

Domestic

Investor

17.29%

General Information Shareholding Structure

National 
Pension Service

7.43%

Subsidiaries

47.47%

Name No. of Shares Ownership (%)

LOTTE Corporation 4,478,208 47.47%

LOTTE Aluminum Co., 

Ltd.
643,381 6.82%

LOTTE Scholarship Foundation 496,144 5.26%

LOTTE Holdings Co., Ltd. 416,338 4.41%

SHIN, Dong bin 182,117 1.93%

SHIN, Yeong ja 140,939 1.49%

L2 Investment Company 137,722 1.46%

Jang, Jeong an 12,964 0.14%

Shin, You mi 10,623 0.11%

Lee, Chang yeop 1,100 0.01%

Lee, Young goo 1,000 0.01%

Others 1,731 0.02%

Related Party Total 6,522,267 69.13%

Treasury stock 593,307 6.29%

Others 2,319,000 24.58%

Total 9,434,574 100.00%

LOTTE Corporation
47.47%

LOTTE Corporation

LOTTE Confetionery

Lotte India98.9%

KF-RUS100.0%

S.E.A100.0%

QINGDAO90.0%

Rakhat 95.6%

Kolson96.5%

Havmor100.0%

CH 51.0%

LMM 80.0%

LMC 100.0%

NovelFood 69.8%

Greentech77.6%

Foodwith 100.0%

Fresh Delica1st 100.0%

Fresh Delica2nd 100.0%

Fresh Delica3rd 100.0%

Fresh Delica4th 100.0%

Sweetwith 100.0%

https://www.lottewellfood.com/


2019 2020 2021 2022 2023
Remarks

Confectionery Foods Confectionery Foods Confectionery Foods Wellfood Wellfood

Par Value
(KRW)

500 5,000 500 5,000 500 5,000 500 500

Price
(KRW)

149,500 413,000 102,000 331,500 120,500 344,500 122,500 123,800 ·  Closing Price

Net income
(100 million KRW)

381 375 410 702 349 ▲10 616 705 ·  Domination shares

CashDividends
(100 million KRW)

83 109 103 109 103 99 203 265 ·  DPS x number of shares

DPS
(KRW)

1,300 12,000 1,600 12,000 1,600 10,000 2,300 3,000

Dividend Rate 260% 240% 320% 240% 320% 200% 460% 600% ·  DPS ÷ Par Value

Dividend Yield 0.9% 2.9% 1.6% 3.5% 1.3% 2.8% 1.8% 2.4% ·  DPS ÷ Price

Dividend Rate 21.90% 29.10% 25.03% 15.55% 29.40% - 33.05% 37.60%
·  Cash Dividends ÷ Net

income

Dividends paid to shareholders are determined by comprehensive consideration of increasing shareholder dividends 

and increasing corporate value through the mid to long term investments.

Additionally, to improve shareholder returns, we aim to maintain an average dividend payout ratio of 35% over the next five years



2023.12.31 2024.09.30 YoY

Current assets 14,889 15,209 320 

Non current 

assets
27,102 27,954 852 

Total assets 41,991 43,163 1,172 

Current 

liabilities
9,321 11,109 1,788 

Non current 

liabilities
11,244 9,871 ▲1,373 

Borrowings (a) 13,039 13,231 192 

Total 

liabilities (b)
20,565 20,980 415 

Share capital 47 47 -

Total equity (c) 21,426 22,183 757 

Debt to equity 

ratio (b/c)
96.0 94.6 ▲1.4

Current assets 60.9 59.6 ▲1.3

Income Statement Balance Sheet

3Q As of Sep. 2024

2023 2024 YoY 2023 2024 YoY

Amount % Amount % Amount % Amount % Amount % Amount %

Sales 10,865 100.0 10,785 100.0 ▲80 ▲0.7 30,867 100.0 30,737 100.0 ▲130 ▲0.4

Gross

Profit
3,253 29.9 3,360 31.2 107 3.3 8,552 27.7 9,404 30.6 852 10.0

SG&A 2,447 22.5 2,600 24.1 153 6.3 7,074 22.9 7,637 24.8 563 8.0

Operating

Profit
806 7.4 760 7.1 ▲46 ▲5.7 1,478 4.8 1,767 5.7 289 19.5

Ordinary

Profit
960 8.8 618 5.7 ▲342 ▲35.6 1,230 4.0 1,494 4.9 264 21.5

Net

Income
713 6.6 462 4.3 ▲251 ▲35.3 838 2.7 1,070 3.5 232 27.7

(Unit : 100 million KRW, %) (Unit : 100 million KRW, %)



2023.12.31 2024.09.30 YoY

Current assets 11,336 11,380 44 

Non current 

assets
27,015 27,918 903 

Total assets 38,350 39,298 948 

Current 

liabilities
7,643 9,540 1,897 

Non current 

liabilities
10,312 8,816 ▲1,496 

Borrowings (a) 12,223 12,507 284 

Total 

liabilities (b)
17,955 18,356 401 

Share capital 47 47 -

Total equity (c) 20,395 20,943 548 

Debt to equity 

ratio (b/c)
88.0 87.6 ▲0.4

Current assets 59.9 59.7 ▲0.2

2Q As of Sep. 2024

2023 2024 YoY 2023 2024 YoY

Amount % Amount % Amount % Amount % Amount % Amount %

Sales 8,955 100.0 8,798 100.0 ▲157 ▲1.7 25,145 100.0 24,805 100.0 ▲340 ▲1.4

Gross

Profit
2,731 30.5 2,848 32.4 117 4.3 7,008 27.9 7,709 31.1 701 10.0

SG&A 2,068 23.1 2,194 24.9 126 6.1 5,867 23.3 6,365 25.7 498 8.5

Operating

Profit
663 7.4 654 7.4 ▲9 ▲1.4 1,141 4.5 1,344 5.4 203 17.8

Ordinary

Profit
892 10.0 563 6.4 ▲329 ▲36.9 1,164 4.6 1,133 4.6 ▲31 ▲2.6

Net

Income
696 7.8 430 4.9 ▲266 ▲38.2 891 3.5 870 3.5 ▲21 ▲2.3

(Unit : 100 million KRW, %) (Unit : 100 million KRW, %)

Income Statement Balance Sheet



1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24

Sales 8,756 9,150 10,108 9,361 9,129 10,462 11,168 10,343 9,684 10,492 10,948 9,889 9,612 10,560 10,879

Domestic 7,282 7,770 8,412 7,473 7,523 8,473 9,082 8,072 7,775 8,415 8,955 7,863 7,640 8,366 8,798

Confectionery 2,523 2,258 2,392 2,586 2,391 2,251 2,529 2,911 2,656 2,504 2,713 3,002 2,814 2,611 2,731

Ice cream 1,084 1,755 2,088 929 1,139 1,758 2,085 922 1,068 1,854 2,235 931 1,066 1,965 2,224

Bakery 265 269 283 324 280 308 332 368 302 305 297 316 305 307 284

Fats & Oils 954 1,058 1,054 1,180 1,248 1,598 1,344 1,285 1,178 1,142 1,100 1,294 1,104 1,152 1,126

Food Materials 564 619 620 628 602 711 728 709 702 755 664 530 518 545 533

Dairy 480 495 469 454 472 468 444 459 444 459 460 438 424 428 449

ProcessedMeat
s

675 577 720 586 684 620 790 655 682 613 707 586 643 587 642

HMR 518 534 578 577 575 647 707 679 647 698 694 695 667 684 693

Global 1,474 1,380 1,697 1,888 1,607 1,989 2,086 2,271 1,909 2,077 1,993 2,027 1,972 2,194 2,080

Kazakhstan 389 380 437 548 423 505 592 817 656 669 638 734 663 567 582

Pakistan 197 231 216 211 201 216 219 201 158 158 138 138 171 181 158

Belgium 213 146 255 378 206 133 260 310 191 89 207 269 171 144 246

India(Conf) 168 109 198 194 210 198 270 250 255 224 289 267 303 262 316

India(Ice) 249 240 287 218 311 602 356 275 351 637 390 278 343 696 379

China 54 59 54 63 42 41 39 40 8 0 0 0 0 0 0

Russia 115 108 143 159 122 190 232 262 193 187 196 201 199 213 222

Singapore 31 28 27 30 25 27 29 32 31 34 35 38 34 34 38

Myanmar 59 78 81 86 67 77 88 83 66 79 100 102 87 97 139

(Unit : 100 million KRW)



Country Jan-Mar Jan-June Jan-Sep

2022 2023 2024 YoY(%) 2022 2023 2024 YoY(%) 2022 2023 2024 YoY(%)

Kazakhstan
(KZT)

2.64 2.80 2.95 5.4 2.74 2.86 3.00 4.9 2.77 2.87 2.95 3.6

Pakistan
(PKR)

6.79 4.92 4.76 ▲3.3 6.63 4.77 4.84 1.5 6.42 4.68 4.85 ▲27.1

Belgium
(EUR)

1352.44 1368.51 1443.10 5.5 1,346.94 1,399.88 1,459.35 4.2 1,347.13 1,409.37 1,470.30 4.6

India
(INR)

16.02 15.51 16.00 3.2 16.18 15.75 16.21 2.9 16.38 15.79 16.22 2.7

China
(CNY)

189.64 186.18 184.56 ▲0.9 190.04 186.80 186.73 ▲0.0 191.84 184.79 187.57 1.5

Russia
(RUB)

14.06 17.43 14.64 ▲16.0 16.59 16.83 14.87 ▲11.6 18.53 15.86 15.02 ▲5.3

Singapore
(SGD)

891.11 956.81 991.51 3.6 903.02 969.23 1,002.20 3.4 921.61 970.13 1,010.99 4.2

Myanmar
(MMK)

0.68 0.61 0.63 3.3 0.70 0.62 0.64 3.2 0.70 0.62 0.64 3.2



Country End of Dec.2023 End of Mar.2024 QoQ(%) End of Jun.2024 QoQ(%) End of Sep.2024 QoQ(%)

Kazakhstan
(KZT)

2.84 3.00 5.6 2.98 ▲0.7 2.74 ▲8.1

Pakistan
(PKR)

4.57 4.84 5.9 4.99 3.1 4.75 ▲4.8

Belgium
(EUR)

1,426.59 1,452.93 1.8 1,487.07 2.3 1,474.06 ▲0.9

India
(INR)

15.50 16.15 4.2 16.65 3.1 15.76 ▲5.3

China
(CNY)

180.84 185.75 2.7 190.43 2.5 188.74 ▲0.9

Russia
(RUB)

14.57 14.55 ▲0.1 16.34 12.3 13.99 ▲14.4

Singapore
(SGD)

976.86 997.67 2.1 1,022.75 2.5 1,030.37 0.7

Myanmar
(MMK)

0.61 0.64 4.9 0.66 3.1 0.63 ▲4.5



OverseasDomestic

Headquarter : 10, Yangpyeong-ro21-gil, Yeongdeungpo-gu, Seoul
Factory : Confectionery 6 (Yeongdeungpo, Daejeon, Yangsan, etc.)

Foods 10 (Cheonan, Hoengseong, etc.)

(Bakery)

(Confectionery/Ice cream) 

(Confectionery)

(Confectionery/Ice cream) 

(Bakery)

(Material / Fresh food)

(Coffee beans)

(Fats and oils, Foods, Ice cream)

(Processed meat)

(HMR)

(HMR)

Yangsan(1979)

Suwon(2009)Yeongdeungpo(1969)

Pyeongtaek(1983)

Daejeon(1996)

Busan(2009)

Headquarter

Ansan(1993)

Poseung(2008)

Cheonan(1996)

Cheongju(1980)

Gwangju(2002)

Yongin(2000)

Pyeongtaek(2007)

Gimcheon(1994)

Busan(2002)

(Processed meat)

(HMR)

(Dairy)

(HMR)

(Confectionery/Ice cream) 

Hoengseong(1987) EUROPE

Singapore(2011)

AFRICA

AMERICA

Kenya 

Sales Office

Dubai 

Sales Office

KF RUS(2007)

Confectionery / 1 Factory

Belgium(2008)

India(2004) India(2017)
Ice cream / 2 Factory

Pakistan(2011)

Confectionery / 7 Factory

Confectionery /

Sales Corporation 

Republic of Korea(1967)
Confectionery, Ice cream, Foods / 

17 Factory

Kazakhstan(2013)
Confectionery / 3 Factory

U.S.A 

Sales Office

Myanmar(2019)

Bakery / 3 Factory

ASIA

Number



HAVMOR (Frozen Confectionery)LOTTE INDIA (Confectionery)

Haryana

Nellikup

pam

Havmor 

Future economy power recording the world's 1st largest population of 

1.4 Bn and 5th highest GDP ($3.4 tn)

Joined the global top 5  economies, improved productivity and 

consumption power

Expected to record around 10% CAGR sustained by continuously 

growing domestic market

Expand the market position of the LOTTE brand and strengthen 

the competitiveness of the core channel (TT) 

Forecast to rise as the world's 3rd largest economy by 2027

Category-wide growth derived from population growth and 

income improvement

Rising consumption trend with less seasonal influence, 

stronger purchasing power

First Overseas Confectionery 

Subsidiary

First Overseas Frozen 

Confectionery Subsidiary 

High potential for the expansion of the ice cream market → 

Nationwide expansion in the mid-to-long-term

New factory in 

Chennai



KF RUS GUYLIAN

A country recording the world's 9th largest  population (140M), 
and 8th largest GDP ($2.24 Tn). 

Hight market potential in the CIS region (Kazakhstan / Russia)

Favorable response to K-Food products 
(sweets, drinks, ramen, etc.) 

Choco Pie Market Position Securing growth engines 
through self-flux and productivity improvement

A country with a population of 11.69 M and a GDP of 
$578.6 Bn, located in the heart of Europe.

Sint-
Niklaa
s

The first subsidiary entered 

into the CIS region
The first overseas subsidiary 

in Western Europe 

Sales targeting duty-free channels around the world with 
Europe as the focal point

Unique brand value facilitates category expansion and 
access to potential markets

LOTTE RAKHAT JSC

An economy with a population of about 20M people 
and a GDP of about $220.6 bn. 

Overseas subsidiary 

recording highest sales

Growing backed by the development of natural 
resources, enlarging consumer market

Attracting a large number of companies by actively 
unfolding investment inducement policies due to the 
Russia and Ukraine dispute    → High potential domestic 
market expansion and market growth 

• Endeavor to expand mid- to long-term MT market 
(Domestic / Russia)



Fats&Oils

Processed

Meats

Confec-

tionery



Kazakhstan

(Rakhat)

Pakistan

(Kolson)

Belgium

(Guylian)

India Conf.

(Lotte India)

India Ice.

(Havmor)

Russia

(KF-RUS)

Myanmar

(L&MM)

China

(QINGDAO)

Singapore

(S.E.A)

LOTTE 
KF RUS


