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@ LOTTE WELLFOOD

Disclaimer

The aim of this document is to provide practical assistance to shareholders and potential investors

by reporting the recent performance and business status of LOTTE Wellfood and its major subsidiaries.

LOTTE Wellfood uses the Korean version of International Financial Reporting Standards (K-IFRS).
This document includes the prospects and judgements of LOTTE Wellfood, based on recent business circumstances.

In practice, adjustments can be made due 1o the likes of changes in the business environment or modifications to our strategy.

Nothing in this document shall be considered evidence of legal responsibility towards investors nor as a solicitation to invest.
We kindly remind you that LOTTE Wellfood accepts no responsibility for the actions of any third party

acting on the information provided in this document.

May, 2023
Lotte Wellfood. IR



1Q23 Business Results
| 1Q2023 Business Results

(Unit : 100mn, %, %P)

Classification 1Q 2022 1Q 2023 e Yoy %(%P)
Sales 9,219 9,596 377 4.1
Confectionery 3,922 4,104 182 4.6
Foods 3,601 3,671 70 1.9
Global 1,607 1,909 302 18.8
Operaling profit 136 186 50 36.5
Confectionery 89 158 69 77.7
Foods 30 A29 a5y omecio
Global 51 89 38 74.8
Margin(%) 1.5 1.9 0.4P
Confectionery 2.3 3.8 1.5P
Foods 0.8 A08 A1.6P
Global 3.2 4.7 1.5P

Notel. This data is based on Pro-Forma after merger

0 LOTTE WELLFOOD

Sales +4.1%, Operating profit +36.5% Increqse'//

Confec-

- Confectionery (gum, candy, chocolate, efc.), ice cream, bakery, etc.
tionery

Defended profitability by offsetting sales decline due
fo ice cream SKUs and sales force effectiveness
through expansion of high-profit confectfionery
categories (gum, chocolate, eic.)

Foods Fats&oils, food materials, processed meats, Pasteur, HMR

Profit decreased YoY due to the fats&oils cost burden
following the decline in crude oil prices despite
absorbing the B2C sector cost burden by improving
processed meats/HMR price

Global India, Kazakhstan, Belgium, Russia, Pakistan, efc.

Profitability improved from the effect of price hike with
increased distribution of major subsidiaries in India
and the CIS region
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0 LOTTE WELLFOOD

| Confeclionery Business

Defended profitability by offsetling sales decline due to ice cream SKUs and sales force effectiveness through expansion of
high-profit confectionery categories (gum, chocolate, etc.)

Operating profit
) Burdenof
Saesimpoct  rowmatericls

Manufactuing SG&A
costs,efc.  expenses, efc.

H Confectionery
M Ice cream
- Bakery

Other

| +6.9 bn (+77.7%) |
7.9

1Q 2022 1Q 2023 1Q 2022 1Q 2023
Confectionery Business Sales increased by +4.6% YoY (+18.2 billion) Confectionery Business Operating profitincreased by +77.7% YoY
] Yoy I =
Confectionery Groyy’rh in both seling price/quantity based on market +11.1% Salesimpact  Selling price improvement effect, etfc. +26.2bn
position (gum, chocolate)
Ice cream QUO”T'W rEeueieneveosidlenelseles jores AbL3% ELEE) ?f raw Dairy products 6.8, fats&oils1.2, flour 1.2, etc. Al16.7bn
effectiveness materials
Bakery EX pansion of new produc;’rs (character bread) and +7.6% Manufacturing Utility cost increase, labor expense improvement, etc. +0.5bn
improvement in selling price costs, etc.
Base effect from the suspension of the Health1 business in SG&A expenses, Increase in BDE (Base effect in the previous year) and
S September 2022 (A 2.5 bilion) LA efc. labor costs, efc. i




1Q23 Business Results

| Foods Business

Profit decreased YoY due 1o the fats&oils cost burden following the decline in crude oil prices despite absorbing the B2C sector
cost burden by improving processed meats/HMR price

3.601bn 3.671bn
H B2B
185.0
M B2C

th
1731 177.3 Other
2.0 .

1Q 2022 1Q 2023

Foods Business Sales increased by +1.9% YoY (+7 bn)

Fats&oils sales declined due to falling crude ail prices, but

B2B overol] sales grew based on increased demand for food +1.6%
materials, efc.

(Fats&oils A5.6%, food materials +16.6%)

Sales of Pasteur decreased due to control of powdered

milk prices, but overall sales grew based on increased
Do demand for HMR +2.4%

(HMR +12.6%, Meat processing A0.2%, Pasteur A 6.1%)

YoY

0 LOTTE WELLFOOD

Operating profit

Burdenof
Salesimpact  rawmaterials

Manufactuing
COosfs, efc. SGE&A
A /B

A5.9bn ]
(Turned to deficit)

1Q 2022 1Q 2023

Foods Business Operating profit decreased by A 5.9 bn

Salesimpact  Selling price improvement effect, etfc. +29.2bn
Burden ofraw Crude oil 16.1, agricultural products 5.1, livestock/fishery
5 A30.3bn
materials products 3.5, etc.
Manufacturing Labor expense improvement, utility cost increase, etc. AQ.7bn
costs, etc.
e ::(Cpenses, Increase in labor costs, welfare expenses, etc. A40bn
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| Global Business

Profitability improved from the effect of price hike with increased distribution of major subsidiaries in India and the CIS region

0 LOTTE WELLFOOD

Operating profit

India India
(Confectionery) (lcecream)

Korzokhston

160.7 bn B Kazakhstan Al
Other
M India (lce cream) subsidiaries, efc.
India (Confectionery)
M Russia
M Belgium
20.6 2 Other +3.8 bn (+74.8%) |
1Q 2022 1Q 2023 1Q 2022 1Q 2023
Global Business Sales increased by +18.8% YoY (+30.2 bn) Global Business Operating profitincreased by +74.8% YoY

Base effects such as seling price hikes (twice in 2022) and Productivity improvement with increased sales and

Kazakhstan disputes between Russia and Ukraine +35.1% Russia stabilized supply +3.5bn
India Ice cream : Expanding coverage in the westemregion +16.1% Kazakhstan  Reduction of the fixed cost burden from growthin sales +2.4bn
Confectionery: Increasing sales of pies (choco pie, etfc.) ) '
Russia Base effect and price hike impact of Russia-Ukraine +58.1% India (Corfecioray)  Sales growth and cost burden reduction +1.1bn
d|'spu’re‘ . . . India (ceceam)  Cost burdenincrease (skim mik powder, processed butter, efc.) A20bn
Belgium Disconfinuation of low-margin PB products and impact of A7 3%
g slowing consumption e China Fixed cost burden due fo discontinuation of sales (Feb. 2023~) Al5bn
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| Business Sirategy _ Profitabiity enhancement / GP improvement

0 LOTTE WELLFOOD

» To improve GP, @ Opfimize product operation, @ Normadilize selling prices, 3@ Increase the proportion of high value-added
products such as H&W, and @ Implement operational excellence

@ Optimize product operation (@ Nomudiize selling price

* Improve profitability through efficient SKU operation - Seftle in the market by implementing consistent policies

(Unit: numboer of product)

[Confeciionery] % [Ice cream] o YoY (1Q) EalE
A
\ Confectionery | DC A0.4P / Returns a1.9 bn / ASP +8.2%
582

428 i lcecream | DC A12.3P / ASP +21.6%
. . Processed meats| Reduction of inefficient PR events (A0.6 bn)
S 2021 2022 1Q 2023 2021 2022 192828 ) \_ )
® Increase the proportion of high value-added products @ Operational Excellence
* Health & Wellness . - Increase gum and chocolate . . .

Preocc.:upyfht.a “&"Y Enquei salles and srengthen fhe Build a DT-based decision-making system

andreinforce its position . compeliiveness of snacks - Advance sales/marketing support (adopt global standards)

(Zero brand product in 2023 o . .

4ice cream and 7 confectionery) . - Expand high-profit categories * Maximize value chain efficiency

%em;%w 3 ﬁ:ki such as butter and whipped - Integrate and automate production/logistics bases

L ZERO :i:s oa) | cream ,

-
-
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| Business Sirategy _ Health & Welhess

0 LOTTE WELLFOOD

 Double the sales proportion of high value-added Health & Wellness product categories by 2027 (7% — 15~25%)

Health & Wellness Producits Long-term Direction

ZERO (Low sugar) Radd

alternatives

®

Reduced
ingredients

T = ‘Li:;-;;..m " 5

ZERO,., ZERO..., ; et —
Lo e E S ons GE -

e i = Oxyuro ‘

Vegan-certified
ice cream

Organic/Plant-
based

* Develop products presenting new value to consumers
For better food — Products easy to chew and digest

& happier life (infants and toddlers, the elderlies, patients, etc.)

— Eco-certified products, etc.

*Maximize product development capabilities based on the
collaboration of Lotte Central Research Insfitute and our marketers

640 bn
Grow by 170~180%
230 bn'
20283 2024 2025 2027

Proportlon (%)

7% in 2023 — 3 15~25% in 2027

Notel. 2023 sales target total for our Health & Wellness brands
Note2. Proportion calculated by comparing Health & Wellness brand sales against domestic sales

8



1Q23 Business Results

| Business Sirategy _ Operational Excellence

0 LOTTE WELLFOOD

- Secure sales competitiveness through advanced sales and marketing support
« Company-wide profitability improvement based on mid- to long-term production/logistics efficiency

DT - based Operational Efficiency Value Chain Efficiency

4 . o )
. Secure manufacturing competitiveness based on product
Advance sales/marketing support O line reamangement/process automation

Ebisha scles DDMP mnagementsyse &

Productio Turn Pyeongtaek Plant into a regionall

» Systemize distribution / display / merchandising / pricing management Confectionery center for the metropolitan ared
» Reinforce sales / marketing capabiiies by establisning an [T system for lce cream I;Lgp]fgpf%??h%ncpe'%%%?e% regiond

supply plonning and price management Processed  Improve costs through factory integration

ts and efficiency
Implement an integrated IT system - meo y

«Improve work efficiency through process unification of all business

(
Oplimize the logistics network by integrating and
areas (Jan. 2024~)

automating regional centers

Increase sales prediction rate by enhancing S&OP | ¥ | Progess
s|mprov M efficien N real-tim mmunication Plant @pCenfersp DCmpQEomer e Consdidaie fre
prove SCM efficiency based on real-time communicatio COCArteong ropoade e
Markefing”™ Sales ..... Production ‘ . P .
r S&OP y [ Y __ Cofec 40ek | Mefropadionarea
y ‘ = mp QEOME forery Consoicoe he
R&D ... ncheon
k Logistics Purchose/ REC | weslemarea

- J

Notel. This plan is subject fo change depending on the company's circumstances 9
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| Business Sirategy  Global Business

* Increase proportion of global sales to 30-50% by 2027 by focusing on global businesses

0 LOTTE WELLFOOD

Direction Global Business Strategies
N
6a Foster LOTIE Brand and expand categories & regions 77 Increase * Achieve operational efficiency in other countries considering political
management and economic circumstances
efficiency through — Integrate existing countries considering growth/profitability/expansion

integrated operation

— Bstablsh a Wait & See strategy given pdiical unrest and economic feasioiity

Expand global businesses Focus on nuriuring * Intensively develop LOTTE Mega Brands

Lotte brands — Choco Pie: 3dlineinIndia (Sep. 23), exoand distribution in the CISregion
— Pepero: Consumer trials in India, expand into the East Asian region

* Strengthen global business capabilities based on the K-food
Increase new K

Food.| categories
cate-gories — Review enfrance into the overseos KHfood market with products from the
food busness group from the food business group

2022 2023 2024 2025 2026 2027

L Seene e/ * Increase marketand improve profitability by expanding global M&A's
Proportion_(%) through global — Emerging countries — Review M&A in developed countries
(23% in 2023) S N(30~50% in 2023 M&A's

(USA, Europe, etfc.)

Notel. Proportion calculated by adding the performance of overseas subsidiaries and export performance

10



| Capex /Financial Highlights

Capex plan (domestic)

’7EBITDA—‘

Financial Highlights

Credit rqﬁng End of Dec. 2022 End of Mar. 2023

0 LOTTE WELLFOOD

. m Assets 4,105.3 Bn 4,273.0 Bn
121.4 billion
Stockholders’ Equity 2,111.6 Bn 2,116.0 Bn
AA Liabilities 1,993.6 Bn 2,157.0 Bn
S 1. a b | e Total Delbt 1,286.4 Bn 1,480.6 Bn
Net Debt 885.4 Bn 904.8 Bn
€D .o 04.4% 01.9%
2022 2023(P) 2024(P)
1 (Total Debt Ratio) 31.3% 34.7%
Sales 4,074.5 Bn 959.6 Bn
. . . . Operating Profit 135.3 Bn 18.6 Bn
‘| Stabilization of subsidiaries » Gradual reduction of investment
-Investmentin 2022 : 12 bilion in Russia, 29.8 bilion for the 3rd Choco Pie line in India, new business, efc. (OPM) 3.3% 1.9%
EBITDA 318.6 Bn 258.1 Bn

Notel. Cumulative profit and loss as of Dec. 2022. Based on Pro-Forma after merger.
Note2. Calculation method of 2023 annual basis EBITDA Is quadrupling of the 1Q23.

2 Plans to make stable investiment by considering cash flow

- Bstablish strategy based on scenarios with increased volatiity in the capital market.

11
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| 2023 Guidance

Confecfionery

@ Expected to achieve low single sales growth

@ Recover sales quaniity of high-yield category

(Gl > Generate synergy fromintegration of
ice cream business

2~3%
1,764.4 billion
] /l
2023

Notel. The data is based on Pro-Forma after merger.

Foods

@ Expectedto achieve mid single sales growth

Slow growthrate due toreverse base effect

@ Expected that raw material burden

will decrease in the second hailf
Reduction of B2C business deficit

4~5%
1,550. y |
2023

Global
© Expected o achieve highsingle sales growth

@ Manage profitability such as price increase,
improvement of product mix

8~10%

795.2 billion I

2023

0 LOTTE WELLFOOD

@ LOTTE WELLFOOD

@ Expectedto create short-term synergy
fromIce creambusiness

@ Maximize synergy after making value
chain efficient

4~6%

4,074.5 billion |

2023

3.3% 4.5~5.0%

12
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| Sustainability

« Acflively implementing ESG activities by setling Wellness for Planet, People, and Company as the company’s core values fo create
sustainable value

0 LOTTE WELLFOOD

Recognition of Major ESG Activilies Recent Achievements by Sector

« Eco-friendly packaging using water-based ink without plastic

* Obtai ' A'inE luati K Institute of t
Obtained 'Grade A' in ESG evaluation by Korea Institute of Corporate e lorCustard

Governance and Sustainability (KCGS) for four consecutive years
- Received the ‘Minister of Environment Award’ at the 12th

* Received a commendation from the Minister of Trade, Industry, and E Green Packaging Contest g~
Energy, a government award for contribution to sustainable - The expected amount of ink/organic solvent
management, in 2022 reduction to be about 100 tons/year

* Received the ‘Minister of Environment Award’ as an outstanding K-EV100

(Conversion to Korean-style zero-emission vehicle 100) Company « Renewed 1SO45001 (ISO certification for safety and health

- Converted the largest number of zero-emission vehicles in the management system) integrated corporation qualification
commercial sector among the 332 companies declaring K-EV100 - Obtained safety and health management system certification for

- 478 vehiclesin 2021—171 vehicles in 2022—Plan to convert 138 vehicles in 2023 S the first fime in the confectionery industry in 2021

- Established a mid-to-long-term roadmap for safety and health by
hinng extemal experts and executives in 2022

* Joined the global RE100 and declared the promotion of using 100%
renewable energy by 2040 —

* Obtained 1SO37301 (ISO certification for standard compliance
management system) for the first time

- Established a solid compliance management system with
ISO37001 acquired in 2019

- - Exerted efforts, including declaring anfi-conruption palicies, fostering
Dec. 2022 Mar. 2023 Apr. 2023 infernal auditors, and building a management system

13



0 LOTTE WELLFOOD

Conclusion

If you have any questions albbout this document, please contact us
and we will explain in detail under compliance regulations.
Thank you !

“e new nanie of Lotte Con}‘ectl o

oB +82-2-2670-6526, 6527, 6528, 6529
% LCONF_[R@lotte.net

Lotte Wellfood. IR

Copyright © LOTIE WELLFOOD Co. Ltd.
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| Appendix Company Overview

General Information Shareholding Structure

0 LOTTE WELLFOOD

* Established : Mar 24, 1967 * Credit Ratings : AA/Stable, A1l Nafional Penson
* Main Business : Total Food Company « Homepage : htips://www.lottewelfood.com Senvice Domestic
* Production : Domesfic 17/ Overseas21 « Shareholders : As of Mar 31, 2023 2.49% ";‘Ze;;‘;fs LOTTE Corporation
. : ° 47 .47%
; First Eagle
Name No. of Shares Ownership (%) 3.94% Foreign
LOTIE Corporation 4,478,208 47 .47 Investors
LOTTE Aluminum Co, Lid. 643,381 6.82 7.54% 5
: . Treasury stoc Related Party
LOITTE Scholarshio Foundattion 496,144 5.26 6.29% 70.13%
LOTIE Holdings Co., Lid. 416,338 4.41
SHIN, Yeongja 236,742 2.51
SHIN, Dong bin 182,117 1.93
L2 Investment Company 137,722 1.46
Jang, Jeong an 12,964 0.14 Lotte India 98.6%  Havmor1000%  Sweetwith 100.0%
Shin, You mi 10,623 O.11 . KF-RUS 100.0% CH51.0% Foodwith 100.0%
Lee, Young goo 1,000 0.01 :
99 : 47.47% S.EA100.0% LMM 80.0% Fresh Delica 1% 100.0%
Others 1,304 0.01 A 4 Subsidiaries
Related Pq"y Total 6, 61 6, 543 70.13 LOTIE Confetione QINGDAO 90.0% LMC 100.0% Fresh Delica 2™ 100.0%
Treasury stock 593,307 6.29 Rakhat96.5% = NovelFood 69.8% Fresh Delica 3¢ 100.0%
Others 2224,724 23.58 Kolson96.5% | Greentech84.8% FreshDelica4h 100.0%
Total 9,434,574 100.00

15
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| Appendix_Dividends

@ LOTTE WELLFOOD

2019 2020 2021 2022 Cermari
: : : emarks
Confectionery Foods Confectionery Foods Confectionery Foods Well Foods
Par Value 500 5,000 500 5,000 500 5,000 500
KRW)
P(I?R(\:N? 149,500 413,000 102,000 331,500 120,500 344,500 122,500 | - Closing Price
Net profit 381 375 a0 702 349 A10 470 | - Domination shares
(100 million KRW)
Cash Dividends ,
(100 million KRW) 83 109 103 109 103 99 203 | - DPS x number of shares
(ER?) 1,300 12,000 1,600 12,000 1,600 10,000 2,300
Dividend Rate 260% 240% 320% 240% 320% 200% 460% | - DPS + Par Value
Dividend Yield 0.9% 2.9% 1.6% 3.5% 1.3% 2.8% 1.8% | - DPS = Piice
Dividend Rate 21.90% 29.10% 25.03% 15.55% 29.40% : 43.23% | - Cash Dividends = Net profit

Dividends paid to shareholders are determined by comprehensive consideration of increasing shareholder dividends

and increasing corporate value through the mid to long term investiments.

In addition, in order to increase shareholder value, Lotte Confectionery set the mid to long term goal of 30% of dividend payout ratio.

16



1Q23 Business Results

| Appendix_1Q23 Consolidated Financial Statements (disclosure basis)

0 LOTTE WELLFOOD

Income Statement Balance Sheet

(Unit : 100 million KRW, %) (Unit : 100 million KRW, %)
1Q
2022.12.31 2023.03.31 QoQ
2022 2023 YoY
KRW % KRW % KRW % Current assets 14,490 16,169 1,679
Sales 5,058 100.0 9,596 100.0 4,538 89.7 Non current assets 26,563 26,561 A2
Total assets 41,053 42,730 1,677
G.P 1,597 31.6 2,395 25.0 798 50.0 Current liabilities 9.211 9.784 573
Non current liabilities 10,725 11,786 1,061
SG&A 1,489 29.4 2,209 23.0 720 48.3

Borrowings (q) 12,864 14,806 1,942
O.P 108 21 186 1.9 78 79.9 Total liabilities (o) 19,936 21,570 1,634
Share capital 47 47 -
R.P A4 A08 27 0.3 68 | tum to profit Total equity (c) 21,116 21,160 44
Debt ’°(§7C”)"V ratio 94.4 101.9 7.5p

N.P A40 A08 0 0.0 40 | tumto profit .
SEISIEADT e, 60.9 70.0 9.1p

equity ratio (a/c)

17



1Q23 Business Results

| Appendix _1Q23 Parent Financial Statements (disclosure barsis)

Balance Sheet

(Unit : 100 million KRW, %)

0 LOTTE WELLFOOD

Income Statement

(Unit : 100 million KRW, %)

1Q
2022.12.31 2023.03.31 QoQ
2022 2023 YoY
KRW % KRW % KRW % Cument assets 10,805 12,383 1,578
Sales 3,922 100.0 7,775 100.0 3,853 98.2 Non cumrent assets 26,780 26,562 A218
Total assets 37,585 38,945 1,360
G.P 1,348 344 1,942 25.0 594 44.1 Current liabilities 7.751 8.288 537
Non current liabilities 9,615 10,647 1,032
SG&A 1,259 32.1 1,813 23.3 554 44.0

Borrowings (Q) 11,819 13,729 1,910
O.P 89 23 128 1.7 39 44.7 Total liabilities (b) 17,366 18,936 1,570
Share capital 47 47 -
R.P 38 1.0 10 0.1 A28 A727 Total equity (c) 20,218 20,010 A208
SR *°(§7C”)"V £ 85.9 94.6 8.7p

N.P 34 0.9 8 0.1 A26| A76.7 :
SETELLE U EE 58.5 68.6 10.1P

equity ratio (a/c)

18



1Q23 Business Results

| Appendix_Sales Breokdown

@ LOTTE WELLFOOD

1Q19 | 2Q19 | 3Q19 | 4Q19 | 1Q20 | 2Q20 | 3Q20 | 4Q20 | 1Q21 | 2Q21 | 3Q21 | 4Q21 | 1Q22 | 2Q22 | 3Q22 | 4Q22 | 1Q23

Sales 8,551| 9,438 9,623| 8,703| 8,579 8803 9,699 8,679 8,756 9,150/ 10,108| 9,361| 9,129| 10,462| 11,168| 10,343, 9,684
Confectionery | 3,952 4,618| 4,709| 3,767 3,962| 4,518 4,821 3,905 4,072 4,469 4,953| 4,022| 3,922| 4,405 5,051 4,266| 4,104
Confecfionery | 2,667 2,451 2,436| 2,637| 2,650\ 2,333| 2,489 2,606 2,523 2,258| 2392| 2,585 2,391 2251 2529 2911 2,656
lce Cream 851 1,701| 1,845 719 ?08| 1,773 1,901 859| 1,084 1,755/ 2,088 ?30| 1,139 1,758| 2,085 9221 1,068
Bakery 305 293 245 286 250 230 231 271 265 269 283 324 280 308 332 368 302
Global 1,329| 1,516 1,463| 1,692 1,448 1,180 1,509 1,689 1,474 1,380 1,697 1,888 1,607 1,989 2086 2271 1,909
Kazakhstan 432 444 468 584 448 377 435 523 389 380 437 548 423 505 592 817 656
Pakistan 225 232 229 233 200 235 218 214 197 231 216 211 201 216 219 201 158
Belgium 224 184 266 379 221 101 225 348 213 146 255 378 206 133 260 310 191
India(Conf) - - - - 144 109 166 163 168 109 198 194 210 198 270 250 255
India(lce) 204 405 219 192 166 117 168 137 249 240 287 218 311 602 356 275 351
China 37 36 36 47 35 47 49 55 54 59 54 63 42 41 39 40 8
Russia 112 113 138 151 133 108 145 134 115 108 143 159 122 190 232 262 193
Singapore 29 28 28 23 26 15 29 34 31 28 27 30 25 27 29 32 31
Myanmar 65 75 79 83 73 71 74 82 59 78 81 86 67 77 88 83 66
Foods 3,270| 3,304| 3,451 3,243| 3,169 3,105 3,369| 3,085 3,210| 3,301| 3,459| 3,451 3,601| 4,068 4,031 3,806 3,671
B2B 1,603 1,672 1,652 1,644| 1,508| 1,514 1,546| 1,512 1,618 1,677| 1,673| 1,806| 1,850| 2309| 2072 1,994 1,880
Fats&Oils 945 934 912 932 898 898 925 953 9541 1,058 1,054| 1,179| 1,248 1,698 1,344| 1,285 1,178
Food materick 658 /738 740 712 610 616 621 559 564 619 620 627 602 711 728 709 702
B2C 1,647\ 1,612| 1,779 1,578| 1,640| 1,572| 1,800, 1,556| 1,673| 1,606 1,767| 1,618/ 1,731 1,735/ 1,941 1,793| 1,773
Pasteur 516 524 541 483 509 484 489 460 480 495 469 455 472 468 444 459 444
Processed Mects 677 617 763 606 678 600 774 543 675 577 720 586 684 620 790 655 682
HMR 454 471 475 489 453 488 537 553 518 534 578 577 575 647 707 679 647

Notel. The combined performance of the business sector differs from the overall consolidated performance (Excluding consolidation adjustment between subsidiaries)
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1Q23 Business Results

| Appendix FExchange Ratfe

0 LOTTE WELLFOOD

(Unit : KRW/Local currency)

Jan ~ Dec Jan ~ Mar
Country
2020 2021 2022 YoY(%) 2021 2022 2023 YoY(%)

K“’F'K';';)S’G" 2.86 2.68 2.80 4.5 2.65 2.64 2.8 6.1
P"("ngé‘)’" 7.29 7.03 6.33 A10.0 7.02 6.79 4.92 A27.5
B?é%is)m 1345.99 1352.79 1357.38 0.3 1342.62 1352.44 1368.51 1.2
'(’l‘ﬁlg 15.92 15.48 16.43 6.1 15.28 16.02 15.51 A3.2
%‘IL“YC)' 170.88 177.43 191.57 8.0 171.95 189.64 186.18 Al8
'?‘R’ESB")’ 16.41 15.53 19.32 24.4 14.96 14.06 17.43 24.0
5"}?&%‘)”9 855.11 851.47 936.47 10.0 836.13 891.11 956.81 7.4
Mmm)“’ 0.7987 0.78 0.6835 A12.4 0.8426 0.6839 0.6100 A10.8

Notel. Standard Exchange Rate : Cumulative average exchange rate between Jan 15~Present
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| Appendix _Locations

0 LOTTE WELLFOOD

Domestic Overseas
Headquarter : 10, Yangpyeong-ro 21-gi, Yeongdeungpo-gu, Seoul Overseas : 8 Nations (Kazakhstan, Pakistan, Belgium, India, Russia, Myanmar, China, Singapore)
Factory : Confectionery 7 (Yeongdeungpo, Daejeon, Yangsan, etc.) Factory : 21 (Kazakhstan 3, Pakistan 7, Belgium 1, India(Conf) 3, India(lce) 2, Russia 1, Myanmar 3, China 1)
Foods 10 (Cheonan, Hoengseong, efc.)
(Confectionery/Ice cream)
Yeongdeungpo(1969) — . 5ywon(2009) ///.\\‘
(Bakery) \\
Headquarter > Yongin(2000) Russia(2007) Kazakhstan(2013) Republic of Korea(1967)
(HMR) Confecti 3Fdcto Confectionery, Ice cream sFoods /
Ansan(1993) 0 . (1987, Confectionery/ 1Factory onfectionery / 3 Factory 17 Factory
i — Hoengseon
(Material / Fresh food) (gDoiry] g EUROPE AMERICA
Poseung(2008) <«
(Coffee beans) ——» Pyeongtaek(2007) ASlA US.A
0 (HMR) Belgium(zooa) Dubai o * ‘: @ sales Office
? Sales Office y
Pyeongtaek(1983) L 5> Jeungpyeong(201 4)Confechonery/ 1 Factory ° 2
(Confectionery) 9_ (Bakery) Q 3

Cheonan(1996) «——— Confectionery / 1 Factory

d K
(Fats and oils, Foods, Ice cream) GImCheon(1 994) ——— o s§|ne);qo ce
Cheo ng('l 980) (Processed meait)
Dagjeon(l 994) < [Frocessed mech) I
(Confectionery/Ice cream) India(2004) India(2017) “

Confectionery / 3Factory Ice cream// 2 Factory

Busan(2002)

Gwangju(2002) ' HMR Singapore(2011)
(HMR) l | | Confectionery /
Yangsan(1979) Sales Corporation m

(Confectionery/ice cream) Busan(2009) :
ey 22,1::";2'5331:3 B
Total
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@ LOTTE WELLFOOD

The first subsidiary of
Confectionery

LOTTE INDIA

b1

£3 « ,
JEojL g olgeerofut=, |

Acquisition (M&A)
<. :May 2004

- Ownership : 98.57%

( s
A il E
e
=
i
» S

~ Number of

+ Take over Parry’s Confectionary in 2004
* Operates mainly in southern Chennai and northern Haryana
+ Candy, Choco pie, and gum(Spout) are sold throughout India

+ Have 1,400 distributors and 5,000 sub distributors

» Securing No.1 market position of Choco pie
. - To be established Choco pie 3" line in 2023
Business
Stra (o)1 ¢ To be realeased domestic LOTTE mega brand products in India
- Pepero, efc

HAVMOR

The first subsidiary of
Ice Cream

=
(e N olseroivl= |

Acquisition (M&A)
:Dec 2017

~ Ownership : 100%

& Number of employees
:860

Number of
business establishments
]

+ Take over Havmorin 2017

*  Major production area for dairy products and adjacent

to the consumption area

+ Seasondl fluctuation is low and consumption is increasing
* lce Cream are sold throughout India mainly in western Gujarat

+ Sales are growing double digits every year except 2019

+ Redleased domestic LOTTE mega brand products in India

- Launched and sold “Worldcone” (Sep 2021)
- Launched "Snow Ice” on test marketing (May 2022)

+ To be established 3" factory in Pune region by 2024

- 70 billion investment for 5 years (internal financing)

LOTTE RAKHAT JSC The largest subsidiary

in sales

Acquisition (M&A)
:Nov 2013

Ownership : 95.57%

Number of employees
13,787

Number of
A business establishments
AR . :3

sehisg ot

Take over “Nol. Chocolate company” Rakhat in 2013
Population, sales and GDP continue to grow

Chocolate, biscuit and candy are sold mainly in
southeastern region

Expand both domestic and export sales to nearby CIS
countries such as Russia

Strengthen brand and expand channel in CIS region
Settling the choco bar market

Entering the Russian modern frade chain and e-commerce
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@ LOTTE WELLFOOD

The first subsidiary i ' e
KF RUS CI?CI:)SU?#rieSL ann GUYLIAN The first subsidiary in

Western Europe

Sea 3257 NETHERLANDS\Y
Acquisition (Greenfield investments) \\Q:) Acquisition (M&A)
: Mar 2007 ,xe/ngef'.‘amg - Antwerp : Jul 2008
(I;-' %;\A Iwaﬂ E R S H :
.. ent/ -~/ & asselt TN
Ownership : 100% Kort, 5 palet I)ieglhel{r; i . Ownership : 51%
= RUSSIA ( ~BRUSSELS =
S oKD Number of employees s  ummTLiRge ¢ Number of employees
= : 332 e 192
& ot onNT1 A
Number of Number of
business establishments i business establishments
13 01
« Establish a sales corporation in 2007 and production corporation in 2008 * Operate 5 sales corporations in Europe and the United States
— Combine sales and production corporations in 2012 (Europe : Germany, Portugal, England, Belgium)
« Operate products such as Crunch Candy and Choco Pie * Mainly operate chocolate products and brands such as Seashells and Seahoreses
+ Expand production capacity by building the 3 line of Choco Pie in Nov, 2021 + Expand sales channels through premium brand differentiation and renewal

« Gainreflective profits due to global companies withdraw from Russian-Ukraine conflict  * Export to over 140 countries around the world, Aggressive marketing such as
TV advertising is underway in the European market

* Expand market share of the LOTTE mega brand such as Choco ple * Market positioning through Guylian brand renewal and reorganization

Business + Minimize the Impact of the Russian-Ukraine conflict

» Vitalize t I, retail -fi h |
Strategy - Stabilizie supply and demand of raw materials and respond to exchange rate volafility italize travel, retail and duty-free channels

Expand product line-up and sales coverage, Increase profits by increasing productivity =~ © Foc€us on improving profitability and fundamental capabilities
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el

Gum, Candy
?gﬁf:r;’ Chocolate, Biscuit
Pie, Snack
Bar, Penci
lce Cream Cone, Cup
Home
Bokery | Mossproduced, Breod,

Pastry, etc

ga_m:g
ONO

Aavono

CrunchBar  JawsBar

*EEE L%I

Character  Costela

5

ﬁ
.|.

(s
Malong

HetbCondy  Cow

Snowlce

0 LOTTE WELLFOOD

.. Processed oll, Shortening, : — =
Fats&Oils Magarine, Butter, efc ‘ M R | e
Folmoil Shortening - Magarine Butter
Roassted coffee, é
RTD(Ready fo drink), Set, efc  coffee ‘ ' "

beans ancoffee Set Can

Food Additives, Chocolate, m - i,l 4
Materials  Processed food materials Whioped = —Eims

Additives = Chocolate  Cream Nuts

Seasoning food, Agricultural
products, Food ingredients,

efc
Milk, Dairy products,
Pasteur Baby food, etc
Processed Haom, Sausage,

Meats Fish and meat, Set, efc

HMR Frozen food, Dumpling

Pok Culet Mandu | Tieokgaloi
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Py

Kazakhstan

(Rakhat)

I Pakistan
@I_ - (Kolson)
Cj Uy i AN Belgium
The Worl ldﬁ§< \'ﬂu(l_‘lhi‘m.“: (GUY”On)

@ India Conf.

LOTTE INDIA

(Lotte India)

Indialce.
(Havmor)
LOTTE Russia
KF RUS (KF-RUS)
Myanmar
0 China
(QINGDAQ)
@ Singapore
(S.E.A)

Choco, Biscuit, Candy

Snack, Pasta, Biscuit, Gum

Chocolate
(Guylian brand, Private brand)

Pie, Candy, Gum

lce Cream
(Bulk, Bar, Cone, Cup, efc.)

Pie, Candy, Pepero

Bakery
(Mass-produced bread, Artisan bread)

Pie, Biscuit, Candy

Sales Corporation
(Import and sales of domestic product)

Kozokhstanski

Choco)s

ChocoPie

Fruitcoke

0 LOTTE WELLFOOD

B e,

Yablachko

[l

Ten
< Sl
CacaoPie CoffeeBite
Zulbor
C )'I.u)(‘n 3
2N

CacaoPie

Layercoke

Kodla'sMarch

ChocoPie
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