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Disclaimer

The aim of this document is to provide practical assistance to shareholders and potential investors by reporting the recent

performance and business status of LOTTE Confectionery and its major subsidiaries.

LOTTE Confectionery uses the Korean version of International Financial Reporting Standards (K-IFRS).
This document includes the prospects and judgements of LOTTE Confectionery, based on recent business circumstances.

In practice, adjustments can be made due to the likes of changes in the business environment or modifications to our strategy.

Nothing in this document shall be considered evidence of legal responsibility towards investors nor as a solicitation to invest.
We kindly remind you that LOTTE Confectionery accepts no responsibility for the actions of any third party

acting on the information provided in this document.
Sep, 2021

Lotte Conf. ESG Team



Summary | H1'21

I Parent Results
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H120 H121 (Yoy) Issue Comment
754.4 Bn 754.8 Bn 064 E’; - Confectionery sales decreased, but sales of ice cream, health food and bakery increased.
+0.1%
- Advertising costs increased, but rose via management efficiency improvements,
Parent 37.6Bn 40.0Bn 248Bn such as cost-cutting measures.
+6.2%
- Improvement of performance slowed down compared to the Q121 due to
5.0% 2.3% +0.3%P insufficient performance of ice cream in Q2’21 because of bad weather.
I Consolidated Results _ . . . . . . .
- Sales increased in Belgium, India (confectionery / ice cream), China and Singapore,
_ but decreased in Kazakhstan, Pakistan, Belgium, Russiaand Myanmar.
987Bn  10171Bn oo : 4
- Operating profitincreased in Belgium, India (confectionery / ice cream) and Singapore,
43.8Bn 50.7 Bn 6.9Bn but decreased in Kazakhstan, Pakistan, China , Belgium, Russia and Myanmar.
(0)
HS.1% - Devaluation of performance due to currency depreciation
0 Russia Kazakhstan India Pakistan
4.4% 5.0% +0.6%P H120 1741 KRW/RUB | 299 KRW/KZT | 1628 KRW/INR | 7.56 KRW/PKR
H121 15.04 263 15.24 7.15
Yoy A136% AT120% A64 % A54 %
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Summary | Q221

(Unit : 100million, %, %P)

Q1 Q2 H1
Classification

Y19 Y20 Y21 (YoY) Y19 Y20 Y21 (YoY) Y19 Y20 Y21 (YoY)
57 A53 4

Sales 3,672 3,659 3,716 4.022 3,885 3,832 7,694 7,544 7,548
1.6% Al1.4% 0.1%
Operatin ‘/60 V137 ‘/24

Parent pP fit 9 98 138 198 173 238 201 271 376 400
roh 43.9% A15.6% 6.2%
OP% 2.7 3.8 53 1.5P 4.3 6.1 5.2 A0.9P 3.5 5.0 53 0.3P
62 121 184

Sales 4918 5,018 5,080 5,457 4970 5,091 10,375 9,987 | 10,171
1.2% 2.4% 1.8%
Consoli| Operatin ‘/75 VIA? ‘/69

dated Profit 9 151 184 259 274 255 248 425 438 507
-date roh 41.0% A2.5% 15.7%
OP% 3.1 3.7 51 1.4P 5.0 51 49| AO0.2P 4.1 4.4 5.0 0.6P
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Financial Highlights (Parent) | Sales

I H1'21 Sales of parent performance is KRW 754.8 billion, up 0.4 bilion from 754.4 bilion a year earlier. (Up 0.1% YoY) ~  ——————————— :

I
| 754.8 Bn |
I
| |
/ S49% L[ s01%
L +1.0Bp 9 |
{/4# ..o ;:,:; o +115A) | I
7544 Bn / +11.1 Bn +o4% Iw |
‘ I
/ (A4.0%) +6.4% | / R
—
Sales of H1'20 Confectionery Ice Cream Health Food Bakery Others I Sales of H1'21 :
503.5—+483.5 Bn 172.1-+183.2 Bn 12.0—+13.0 Bn 48.5—54.1 Bn 18.3—+21.0 Bn I 7544—754.8 Bn :
GUM A102 Bn CAN A89Bn BAR +06 By QUP +38Bn CdosiumProen +10Bn Kiin +20 Bn I_ __________ I
BIS A33Bn PE A40Bn HOME +Q1 Bn, CONE +18Bn Boulangerie +36 Bn

CHO +78BnSNA A53Bn PENAL +06 Bn Natuur +28 Bn

I Q2'21 Operating profit of parent performance is KRW 383.2 billion, decrease 5.3 billion from 388.5 billion a year earlier. (Decrease 1.4% YoY)

| 3885Bn |
| (A1.4%) |
9 +19.4% VNS B

A1.1% o) I Z |

3885 Bn W w ( ) w (A19.0%) : 383.2 |

_— 2 0% 7 +4.1 Bn | % |
: —

Sales of Q220 Confectionery Ice Cream Health Food Bakery Others : Sales of Q221 :

236.1—+227.6 Bn 1126—+1113 Bn 7.1-58Bn 23.1-272Bn 95-114Bn I 388.5—383.2 Bn :

GUM A29Bn, CAN A33Bn BAR A31Bn QUP +08Bn Colostrum Protein 413 Bn Kiin +13 Bn S I

BS A02Bn PE A23Bn HOME A 13 B, CONE +05Bn Boulangerie +28 Bn

CHO +29Bn SNA A39Bn PENAL AO03 Bry Natuur +16Bn
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Financial Highlights (Parent) | Operating Profit

I H1'21 Operating Profit of parent performance is KRW 40.0 billion, up 2.4 billion from 37.6 billion a year earlier. (Up 6.2% YoY)

I 40.0 Bn |
| |
A/ By i i+6.2% 1
5”’ +4.9 Bn |
= . . I 376Bn |
OP of H1"20 Confectionery Ice Cream Health Food Bakery Others i OP of H1'21 : g
I

(OPM 5.0%) (OPM 53%)  +03%P

I
| 238Bn |
7 Y0 T Bn I VKT IAIS'G%I
/
_— i —— ‘
OP of Q220 Confectionery Ice Cream Health Food Bakery Others I OP of Q2'21 i ]
I
| I

(OPM 6.1%) (OPM 5.2%) A0.9%P
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Financial Highlights (Consolidated) | Sales

H1'21 Sales of consolidated performanceis KRW 1,017.1 billion, up 18.4 billion from 998.7 billion a year earlier. (Up 1.8% YoY)
Increase Sum of sales in Belgium, India(confectionery / ice cream), China and Singapore increased by 31.7 billion year-on-year.

Decrease Sum of sales in Kazakhstan, Pakistan, Russia and Myanmar decreased by 9.0 billion year-on-year.

+72.6%

+20.6 Bn
-::g:(:/:'— (4.6.8%) +8.9%
w _ / (A1.6%) " ia7en | AREI
o . n
/ _ mwfwff?fm/ﬂﬁ
Sales of H1°20 (Parent) Kazakhstan Pakistan Belgium India (Confectionery) India (Ice Cream)
(Q2 A5.3Bn, A1.4%) (Q2+0.3Bn, +0.8%) (Q2 A0.4Bn, A1.5%) (Q2 +4.5 B, +44.1%) (Q2 A0.09 Bn, A0.8%) (Q2 +12.3 Bn, +105.1%)
7. 7 BB T oten ]
+38.9% (A7.6%) +45.8% (A5.4%) B UL/ |
|
| +18.4 Bn :
|
| |
| 998.7Bn :
! R
China Russia Singapore Myanmar Internal transactions : Sales of H1°21 :

(Q2+1.2 Bn, +27.7%) (Q2 A03Bn, A0.3%) (Q2+1.3 Bn, +93.7%) (Q2+0.7 B, +9.5%) etc. ———————————



Financial Highlights (Consolidated) | Operating Profit

H1°21 Operating profit of consolidated performance is KRW 50.7 billion, up 6.9 billion from 43.8 billion a year earlier. (Up 15.7% YoY)

Increase Sum of operating profit in Belgium, India(confectionery / ice cream) and Singapore increased by 11.7 billion year-on-year.

Decrease Sum of operating profit in Kazakhstan, Pakistan, China, Russia and Myanmar decreased by 7.2 billion year-on-year.

+322.0%

LOTTE
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+9.1 Bn
+6.2% A22.7% +49.9%
% 151.5%
% % A316% ’
TR KRB
OPof H1°20 (Parent) Kazakhstan Pakistan Belgium India (Confectionery) India (Ice Cream)

(OPM 4.4%)

(Q2 A37Bn, A156%) Q2 A1Bn, A28%)

Q2 A11Bn, A697%)

(Q2 +20Bn, +92.9%)

(Q2 A7 Bn, A1434%)

(Q2 +52 Bn, +263.1%)

|
A2477% | 50.7 Bn I
A1250% 7 9-4-6n V/ /‘%‘2 —0.0Bn— : :
. O, .
| |
| 438Bn___ |
1
| >
China Russia Singapore Myanmar Internal transactions | OPof H1’21 |
(Q2 A3Bn, A2357%) (Q2 A15Bn, A211.0%) (Q2 +0.6Bn, +160.6%) (Q2 A2Bn, A199%) etc. v !

(OPM 5.0%)

+0.6%P
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2021Y Guidance

I Parent Results

|
|
Y2019 Y2020 i Y21 Guidance :
| |
| |
1,530.1Bn 15312Bn  |SAesCGrowthRate
: Low-single :
| (Prospect) |
Parent 63.5Bn 86.6Bn | |
| Operating Profit |
) i | 65-75% |
4.2% 5.7% :_ ) _(P_rc_)SPEC_t)_ ) |

I Consolidated Results
| A
ISales Growth Rate:

2,093.0Bn 20760Bn | Low-singl

| ow-single |
| (Prospect) |
97.3Bn 112.6 Bn | _ N
. Operating Profit :
| 65-75% |
4.7% 5.4% : (Prospect) :
! |
C J

o ]

H1'20 H121 L (Yoy) |

| |

|

754.4Bn 7548Bn | 04Bn

| +0.1% |

Results : :
of H1 37.6Bn 40.0Bn | 24Bn |
| +6.2% |

' |

' |

5.0% 53% | +03%P |

L |

998.7 Bn 10171Bn 1  184Bn

: +1.8% :

| |

|

Results 43.8 Bn 50.7 Bn : 6.9Bn |
of H1 | #157%
| |

| |

4.4% 5.0% | +06%P |

| |




2021Y Guidance | Key Management Status

Expand
online

Improve
profitability
Improve

Profitability NEW [TEM

Covid-19
POST
Global 4 Covid-19

business

Global
business

management

ESG
management
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[ Results of H1 ]

Total sales of online channel increased by 40.0% year-on-year (+13.9Bn)
- Direct sales increase by 56.8% / Expansion of online marketing and event

Operating profit rate Parent 5.3% (+0.3%P) / Consolidated 5.0% (+0.6%P)
- Slowdown in trend compared to Q1 (* Parent +1.5%P / Consolidated +1.4%P)

Confectionery - Dessert-typed/ Issue-eading / Requested by consumers
Ice Cream - Requested by consumers / renewed / premium

Delay of sales recovery in GUM/CANDY due to market shrink
- Activating GUM consumyption with model BTS / reinforcing SNACK category

Performance improved despite of weakened currency in emerging market
- Sales overseas increased by +8.6%, operating profitincreased by +38.9% (KRW)

Declaration of Sweet ESG Management based on sustainability
- Sustainability report to be published from 2022



2021Y Guidance | Expand Online
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Sales H121 Sales of online channel is 48.8Bn, increased 40.0% year-on-year. Especially, sales of direct online channel has increased 56.8% year-on-year.

Products Sales of confectionery increased 38.0% year-on-year, and the other categories (Ice cream/Natuur/Baekry) increased 49.2% year-on-year.

MKT Sales led consistently through active marketing on social network. (i.e. launching subscription service, online limited edition)

[ Sales of Online channel |

- Channel - - Products -
488Bn +400%
| Online
/ 9.5Bn +49.2%
/ (19.4%) Products
349Bn /I N=0N +186% |
Et
' ¢ RERY
Indirect
Channel
39.3 Bn|t380%
80.6%
S0-78n . 1.6 | ) Online
Direct ' Confec |(81.8%)
Channel [19:6 BN -tionery i
H120 H121 H120 o1

Remark) Indirect channel : Online mall of distribution company, Direct channel : direct delivery by Lotte Confectionery / Delivery by vendors

- Expanding subscription services
- Launching ‘Monthly Ice’ (follow-up of ‘Monthly Snack’)
- Quaker regular delivery

- Online limited edition
- Xylitol - BTS, Kokkal Com - Mad Monster

- Constant marketing on social network
- Leading issues through PPL on entertainment show 4= (1) ‘.‘_ =

- Yummy lab’, character business, etc.

[ Main Performance |

- Instagram, Facebook, YouTube (Lotte Sweet TV) .
- Expanding events on own online mall #2axs g - : R
Z2INELICH » o AQIES 0 K KIT

- Pre-launching new products TR, e > () 302 damie

21 50 AIES0MEN




2021Y Guidance | Improve Profitability
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Q2’21 Operating profit in Q2 decreased by A0.9%P due to sales downturn, cost burden, and etc.

Solutions (Short term) Against cost burden by profitable cost plan & launch new products / (Long term) Establish master plan about factory streamlining.

COGS

SG&A

oP

[ Cost— Parent Income Statement |

64.3%

4.3%

62.6%

63.7%

-
-

6.1%

5.2%

Q219

Q220

Q221

[ Short term - Reason for slump & Solution |

Decrease in Sales I | Cost Burden
(A1.4%) | | (1.1%P1)

- Minimizing impact of high purchasing cost
- Varying supply chain (Oll, sugar, flour)

- Strategic purchase at lowest point (Cocoa bean)

- Expanding release of high-profit products

- Releasing new items, discontinuing low-profit items

- Changing production structure efficiently

- Line consolidation, packaging automation

[ Long term — Factory automation & streamlining ]

Place of Business: 1 HQ, 7 factories (4 Confectionery, 3 Bakery)

Headquarter Suwon(2009)

D O Rolls/buns/
w loaf bread

Yeongdeungpo(1969)

Gum/Candy/

chocolice 9

Jeungpyeong (2014

Pyeongtaek(1988) 9 gpyeong(2014)
Candy/choco/pie/ SW@:;#(;)/?:;ﬁreead/

biscuit/snack

Daejeon(1996) /

Chocolpie/ /
biscuit/ice .
4
4
Busan(2009)
Sweet, loaf bread/
Yangsan(1979) Castella/ hotteok
() : Year of establishment Chocol/pie/
biscuit/ice

11
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2021Y Guidance | NEW ITEM

Confectionery Launched Issue leading (Com-flavored Pepero), Dessert-typed (ChicChoc secret, etc.) and Requested products (Mint chocolate sand, etc.)

Ice Cream Launched Dessert-typed (Natuur, etc.), Premium (Worldcone strawbery, etc.) and Requested products (Snow lce cookies & cream, etc.)

[ Confectionery — Issue-leading, requested products ] [ Ice Cream — Renewed, premium products |

"CHO| B2 = BICH ZON I B2 E B = = A LPEE2 O 73l O 223 0fo 2 FSISICt
SHHIE DR MM=7H 37 MY 012 M2 YERSH T Ao 215Y ERHND - 2= HE ¥ U BY 01 5 NS SRS U 2
E 7|tiorH HE =] =2 FF ST 22, TE OHET OF| 8 28 T O3t 20 M Ite| =2(|0|Y Ol0| AT R LIEET Us FEe| 2E JjME AT
SO, n2E = =0 =0 Zls SEHE . 2EE2= 20210428 =g/H E2 pleo X5t E mjo|dds A 20210429 Ho|H S
SoHzt BHSls o =2 2Bt R wiEE =4 GO|HE 2021.04.28. LEE 2|9 E51 2 JjM HZELA 20210429
‘EOHE =3 26t ZOH o B2 w#l= =4 Korea IT Times 20210428 SHHI HEES 2152 O 25tD EEGH" SA2A 20210429
Eo|Ha, ZE Hme =40 AIZUZE 20210428 LIS& Zlotn 83 0 SHe= HE 2 /48 HXg2 20210429
et a7 FH 2]
- £C CE JIOf2AL 27 =A
SOHMT, NS NI 71 FIAEIS GEER 2F B4 et S M= A EoT B A
S SHT= 2222 BT oA ZHES 2421 e iE BSE2 ok
SOH 2A A T3 AR AIQS2 H| 23 20 YYo| BTl ZFE Fof S = HE = i 7= = EACL= A= =
) = SMEC STl - o AT HES BAMH £ HE L AR FEFE BACE AoloE 29H T E..
27t EFC 2E|Ag AZ e HE 2UELE /FRGEM 0 BEERE =32

NEE I L 5x5F 2 - - =g 34 1y o
SOH T AR E KE A3 FIAES HEES 2 FETV 20210603 AFE ZE(0|0 242 25 EMEeEEE MOt . EEEE 20210506

=20 C 2 pglojzAl E7|' A H|RE=ZAE 0
SO, A NI Y FAGE HEED | ATRHA 20210603 PARESE MR 271 B4 B EEsss o
. o o = = S EEE MOEA B EA FBXEZE 2021.05.06
S, A% 22 FHAEE BEES 4] OU0fH 20210603
(A F] 2oH o EEZE notzA B 22 EAH 20210506
SO HE AJ-THY FRAEIE 23 M. 20w 2021.06.03.
= T2 3272 FHE?] >
ST 353 FHED| >
1§ o = Adaliol 0 21
Al DIACH SCRTL M BIEAT sat HEA 64 2of Fote oA el 371937
X = 2 o Aol [TE 2= ER- & of b=
SHX|0F 2|2 DIEXT S 7HS0| LOIX| D XIS A| 2 P7 0|0{X|SiA{ gl Oioj AME = 2O HF LY 7ML 20158 Al 234 0|2 B CHE2

E 52 YU7|E 22ACL X2 28|X| 2 S0 FECHE UE 22 YT met

by

7t
2M UEXIE FASH 00 2OIH2 HAR = SFRCL 22 197749
SOHAD =M UEE . DLUSO0l 2021.06.28. WOIH 72

6lF Qtojl oH7 2ol MY R7|MIY 7. Korea IT Times 2021.05.21.

2odet 24 NEZD He| AUTE 2021.06.28.

& SOz 22 F71UIY e 2ol ChAl U=t Bfojdlama 20210521,
"UED R SRR R, 6 EERY . w21 20210628 YO|HF 4 ~ ZOHIL 2AUY F7INUAE 68 U WSAZ . BEw2SH 20210521
RoHz R UEES My SELEH 20210628 mﬁw e (MAToday- 455 SO, LAY 271U . ANTFHLUE 20210521

lecall, FIHL %6, PIRES %

BEGA 137 FHET)> e i b A
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Remark | Ice cream Specialty Store

LOTTE

CONFECTIONERY

Sales Thenumber of Ice cream specialty store (unstaffed, cashier free) has been rapidly increased last 2 years, settiing down as a main channelin ice cream market.

Weather We expectsales of ice cream will increase rapidly from July due to favorable hot weather.

[ About Ice cream Specialty Store ]

Rapid growth of unstaffed Ice cream store

There is serving various brands and products, so consumer purchase more frequently compared to other channels.

Number of Ice cream Specialty Stores in H121
168%1on H119 /| 96%1 on H1°20

2410

i ,/® Displaying ice cream by price range

900

[ Our performance]

Sales of ice specialty store in H121
122%1 on H119 | 72%% on H1°20

21.3Bn

H1'19 H1'20 H121

Remark) Number of stores : Based on direct delivery (Excluding distributor)

/ 124Bn
9.6Bn 2.8 Bn 2.8 Bn
9.6 Bn 9.6 Bn
H119 H120 H121

13



2021Y Guidance | NEW ITEM

LOTTE

CONFECTIONERY

Health Food Differentiated products (Vegan vitamin, Brain booster, etc.) have been launched and reinforcing marketing toward Colostrum protein 365.

Wholesome Launching health-orienting products (Herb candy propolis, etc.), and expansion of concept such as sugar-free, vegan, etc. be scheduled.

[ Health Food |

OO AAA, H|IZAHIO|EHA" EA|
ZOIR|TH BA0| HHIO[EITS SARCE 100% HBYS = L, BFH| A
SROSEE U A5 YYUTH O|METHE, TYHYE § o7HR| HEHE A

20 B2, A5 BE| HEF. mo|WEs2 20210414 Y|0|H w2
=4 “*é 100% *'“’é! HIEFD H.. BEA2E 50210414, Y O|H 72
SOH B2 ASG HED HE . HLUSE0| 20210414 H 0[BT
20| #B2A CH[AHOIEND SA] 20|57 2021.04.14.

SN2t 22A

A S| QAX[E (A E 15=% ilﬂdu EE1I1l1|4.+ P22 Sh3A 0| ZH FEIF

SETHLTH 7| A -2AXH IR H AL 5AUE Tl AXEE SAFOD 7T
SO AL FEHLAHE 2F HOIIIQ 0
SO B~ S5 Ry AXF . OfAJOtEA 20210507, HO|Hw
SoH o 2L, 2E Sy AUXH =4 —“—i-‘ﬂ: 2021.05.07.

G 22|k 2021

Colostrum Protein 365 - Sold over KRW 20 bn in a year
- Fierce competition in colostrum protein category

- To be re-released with improved quality after August

- Brand-new model to be appointed, targeting 2040 women

[ Wholesome Project ]

*Develop a health-orienting project “Beyond Sweet”
SHNTE HRCAQE TEMEE o)t ALY LSS S 4 YUs g;g }
obel SHEl= otRe| B REITH| 6] = g A EE S e =EHE

20H 0 A X ==HE HIRL ~2E FF# FETV  2021.05.17.

ZOFIDL SHHZ O BECLHRCAQE BIf 2252 20210517
Herb Candy Propolis Dream Cacao 56 Vitamin E Malang Cow Colostrum Protein
(May21)

(May21)

ZeRO- . Sugar-free —Ice cream / Chocolate / Candy

&
Plant
NehooadZ

Others

Future _
- Vegan —Ice cream / Pie
Plans

-Ketogenic, Organic

14



2021Y Guidance | POST Covid-19

LOTTE

CONFECTIONERY

COVID-19 GUMICANDY sales has decreased by 19.1 Bn with market shrink in H1. However, less decreasing trend is expected in H2.

Future Plans Sales decrease in GUM/CANDY is expected to be offset by active marketing with BTS and strengthen home consumption type. (snack, dessert)

[ Total confectionery market |

Total market decreased 44.3% YoY

GUM 4225% / CAN .412.1%
1,834.8Bn 1,8170Bn
FES SNACK I
1,7393Bn
588.9 Bn [SNACK
627.0Bn
P R
623.8Bn
117.1Bn e
= 1152 Bn
=3
371.1Bn m
354.9Bn '
345.3Bn

“19.Jan-May

20.Jan-May

'21.Jan-May

Vitalize
GUM

Consume

Recover
Reduction
in GUM

Remark) Total market sales : based on POS data, including etc. (‘19: 40.1Bn, ‘20: 46.8Bn, '21: 48.0Bn)

[ Management plan ]

- Start Xylitol marketing ‘Smile To Smile Project’ with BTS

SO|H o X2 =, BTS2t 'Aurm E AQp
AHEI=20|H| 3t 24|H| ot X2 E Fo| BE=EEY
2l ~0rE £ A0RESMILE TO SMILE) ZEFE

[TV commercial ] [ Social network marketing | [ Promational Product]

- Strengthen categories related to home consumption type agamst Covid- 19

- Snack : Air-baked, Kokkal com, Baked Oing-chip, etc
- Desserts : Tico strawberry, Dessertoi, etc

- Pepero, ABC choco cookie, Crunky

15
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2021Y Guidance | Global business

CQOVID-19 Overseas husiness result is recovering rapidly to before Covid-19 outbreak by high-awareness local brands and sales power.

Exchange Rate Good business performances in overseas have not been properly demonstrated because of local currency depreciation. (refer to appendix)

KRW (100 million) Local Currency
Classification Sales Operating Profit Operating Margin (%) _ Sales Operating Profit
H120 | H121 % | H1'20 | H1°21 % | HI'20 | HI'21 | %P "M Tarz0 | wrze % | H1'20 | H121 %

Global 2,628 2,854 86| 117| 163| 389 45 57| 1.2P
Kazakhstan 825| 769| a6.8 114 88| a227| 138 114 A24P|| ST 276|  202| 59 38 33| al122
Pakistan 435|  428] ALS| 13 9| A316 2.9 20| aogp|| TFR 5753| 5987 41|  166|  120| A27.7
Belgium 323 360 11.4| al4 7| 1515| a44 20| 6.4P|| oo 243|267 101| all 5 1509
India(Conf) 253|276 8.9 A8 a4| 499 a33| a15 8P| ™R 1557| 1,811 164| A52| A28 465
India(lce) 283| 489 726 A28 63| 3220 al00| 128 228p|| % 1,740/ 3208| 844 al73)  411| 337.2
China 81 113| 389 Al a4| a247.7|  ala| a35 a21p|| SN 475| 655  37.8 A7|  A23| A2450
Russia 242|  223| A7.6 26 A6| A1250 106 29 A135P|| ° 1389 1486 7.0/  147|  A43| A1289
Singapore 40 50| 458 16 25|  59.4 3.9 42| 03P|| 000 47 70|  50.0 2 3| 639
Myanmar 144 136| AS5.4 16 8| a46.4| 108 6.1 A47P|| B 185 162| a12.1 20 10| A50.2
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2021Y Guidance | ESG Management

Declare ESG Management We has declared “Sweet ESG management” worldwide with our sustainable management direction. (July 20t)

Future Goals We plan to practice reducing plastic usage by 25% or more by 2025, and carbon emissions by 30% by 2030.

[ Declaration of ESG Management] [ Upgrade of ESG Management]
Recent project “Sweet ECO 2025”, Create new department about ESG,
Establish road map for making eco-friendly product by brand

SWEET ECO TRHE | 2025 £4 52 L0 20|83} ESG VISION
oloTTF 2451 ESG HE MR \ X Gl 72t
Q=2 saus - weson AEIH UZIE e MEDL MUI2E HBS
ZHHITHE Global Leading 4EALZA HH(E), AL2l(S), KIUTZ(G) iAol Chet AHRZE 7173, R BIRE 4 vloAT
2E OlHBARA X% 7HsT FARI A= MIHY| Y, CH2 T 22 ZOTTIVO| “ Sweet ESG HY " S UHY g Mofvict 0 #ag #7120l ugsie 20/3,305ton ) s 24smton (ASTTtON vison  IH OIEIML SAHSU ASE FIGE Y Fo Aol
Nz i~ bt h S J s (A25%) (Lifetime Happiness Creator)
Swoet ECO 5RE(Reduce, Replace, Recycle, Redesign, Reuse)& HIEZ2 2 3t P o —
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2021Y Guidance | ESG Management

Activities in H1°21 Participate in voluntary energy efficiency project, and continue various social contribution activities. (sweet home, sweet school, etc.)

Sustainability Report Continue to expand ESG activities, and strengthen disclosure of data and communication with shareholder.

[ Recent activities about ESG ]

ZOH2 oj2l0] R FOHH o] B2AX| F
SA S ZCAZ of2o] WFPHHLE AL ¢ 2o Tk =
2|zt of2io] M E O o] BEIX|'0| FoiTiC ?=E1I11M il

g7 E[illi_._} = o 1 TG UM =24 ofEo] .

| 2l SREIYA 20210407

2 Part|C|pate children's traffic safety relay challenge

- | = =] ZlC & AOES.ALE A = Ok
T 2w e oo 02 & vt sz XOAHE, MOIRHEER L A9 S8 L9 ELE BY
ool A0S AEIRIE X SIUABAIY & SR 0181 AR Bt

2021.06.08(2h)

ZoFBte MOISCIEEY BOA, HERE HO|SHUCY Y T, 20l

AT 2F7| ChEOIA EUAD HB) RUMIS IHIZHENGO Ho=T .
ZOAD HOIMCTEHD AT AT AFE. FURAEL 202
ZoHIL MOIHCEEHD AREE AREAR | UCHRHA 202106
ZojMaL MOIMCEERD Agle 1.

F
 Sign an agreement with NGO “Save the Children”
P oo R ouxiza=aa Ay 20219 A E UK 25EA A SAE
Hl—é)d EE“I.']_'_‘:::‘ AR AL EI:I%I— Z}{H_T_L SKCES AHA}%
X S EHO| AR AEE)2 148 OHE 2HAEAE H% DIELES ZHH
TEE HURESES . HIIILI‘*EEIC-

20210514
—|U1I|—'13‘:I-E—F_ 2021'—ﬂ 1%”3”51 HUAZ=SEH = 22

HETY 20210514

EOEH fUAEESEA AEMNE. SEZE 20210514

- Participate in voluntary energy efficiency target project

[ Future plan about ESG |

H Lotte Confectionery declared “Sweet ESG management”

Z4IH 2} 'Sweet ESG HF' A
Sweet ESG ZE M2 ZMIHat T HFS0AH HSEU S ZE EEE S
2{otn Wit EE 0FHE 5 T 20H0 EH EFD =3 UHES 25N .

ZOH 2t sweet E5G 2 M= &
. 20" 2 Sweet ESG FF MY MTN 1
e )sn; ‘Sweet Es(“ e e
By AAS AIEIQUC}Q SEt2§ 25% 45" ROAEaE T
_ ZHIAIL ~21E SGEE M %Erﬁ.._ EHJILlVLq

DA~ 2371 FHET|>

l Schedule for publication of Sustainability Report of 2020

Step1 (Aug) * Plan contents / Derive key issues about ESG

coAc=emNsy) - Gather information — Create materials

Step3 (Dec)

- Conduct 3" party verification — Publicate report

* The timing of publication for final report can be changed.
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Conclusion

The aim of this document is to provide practical assistance to shareholders
and potential investors. This document cannot serve as any evidence of
legal responsibility for investors nor the outcome of the investment.

If you have any gquestions about this document, please contact us
and we will explain in detail under compliance regulations.

Thank you !

Lotte Conf.ESG Team | Team Leader Hyun Deok Kim

Senior Associate Se Won Kim
Associate Seon Hong Park

B +82-2-2670-6527

& LCONF_IR@lIotte.net

Copyright © LOTTE Confectionery Co.,Ltd.



Appendix | Parent Income Statement

LOTTE
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(unit : 100million, %, %P)

Classification 2Q’19 2Q’20 2Q’21 YoY 1H’19 1H’20 1H21 YoY

KRW % KRW % KRW % KRW | %(%P) | KRW % KRW % KRW % KRW | %(%P)

1. Sales 4,022 100.0 3,885 100.0 3,832 100.0 A53 AlA4 7,694 100.0 7,544 100.0 7,548 100.0 4 0.1
Confectionery 2,468 61.4 2,361 60.8 2,276 59.4 A86 A3.6 5,136 66.8 5,035 66.7 4,835 64.1 A 200 A4.0
Ice Cream 1,082 26.9 1,126 29.0 1,113 29.0 Al3 All 1,636 21.3 1,721 22.8 1,832 24.3 111 6.4
Health Food 39 1.0 71 1.8 58 15 Al4d| A190 77 1.0 120 1.6 130 1.7 10 8.4
Bakery 294 7.3 231 5.9 272 7.1 41 17.8 600 7.8 485 6.4 541 7.2 56 115
Others 139 3.4 95 2.5 114 3.0 19 19.3 245 3.2 183 24 210 2.8 27 14.9
2.C.0.G.S 2,587 64.3 2,431 62.6 2,441 63.7 10 1.1P 4,989 64.9 4,810 63.8 4,798 63.6 Al2| AO0.2P
3.G.P 1,435 35.7 1,453 37.4 1,391 36.3 AG2| AlI1lP 2,704 35.1 2,734 36.2 2,750 36.4 16 0.2P
4.SG & A 1,261 31.4 1,215 L& 1,190 31.1 A25| AO0.2P 2,433 31.6 2,358 L& 2,350 31.1 A8| AO0.2P
Salaries 331 8.2 313 8.1 315 8.2 2 0.1P 660 8.6 632 8.4 624 8.3 A8 AO0.1P
Others 930 23.1 902 23.2 875 22.8 A27| A0.4P 1,773 23.0 1,726 22.9 1,726 22.9 0 0.0P
(Advertising) 104 2.6 100 2.6 103 2.7 3 0.1P 178 2.3 196 2.6 207 2.7 11 0.1P
(Depreciation) 59 1.5 61 1.6 61 1.6 0 0.0P 118 1.5 121 1.6 122 1.6 1 0.0P
(Amortization) 2 0.1 2 0.1 1 0.0 Al| AO01P 5 0.1 5 0.1 2 0.0 A3| AO0.1P
5.0.P 173 4.3 238 6.1 201 52 A37| AO09P 271 3.5 376 5.0 400 5.3 24 0.3P
6. Other Income 18 0.4 10 0.3 15 0.4 5 0.1P 28 0.4 63 0.8 29 0.4 A34| A0.4P
7. Other Expense 44 1.1 34 0.9 24 0.6 A10| AO3P 91 1.2 63 0.8 44 0.6 Al19| A0.2P
8. Ananceincome 105 2.6 51 1.3 150 3.9 99 2.6P 141 1.8 152 2.0 201 2.7 49 0.7P
9. AnanceBExpense 73 1.8 10 0.3 32 0.8 22 0.5P 146 1.9 149 2.0 114 15 A35| AO05P
10.R.P 179 4.4 255 6.6 310 8.1 55 1.5P 203 2.6 379 5.0 471 6.2 92 1.2P
11. Income tax 42 1.0 52 1.3 44 1.2 A8 AO0.1P 48 0.6 80 1.1 78 1.0 A2 AO01P
12. N.P 137 3.4 204 5.2 266 6.9 62 1.7P 155 2.0 299 4.0 393 5.2 94 1.2P




Appendix | Consolidated Income Statement

LOTTE

CONFECTIONERY

(unit : 100million, %, %P)

Classification 2Q’19 2Q’20 2Q’21 YoY 1H19 1H’20 1H’21 YoY
KRW % KRW % KRW % KRW | %(%P) | KRW % KRW % KRW % KRW | %(%P)
1. Sales 5,457 100.0 4,970 100.0 5,091 100.0 121 2.4] 10,375 100.0f 9,987 100.0f 10,171 100.0 184 1.8
Parent 4,022 73.7 3,885 78.2 3,832 75.3 AS3 Al4|l 7,694 74.2| 7,544 75.5| 7,548 74.2 4 0.1
Kazakhstan 444 8.1 377 7.6 380 7.5 3 0.8 876 8.4 825 8.3 769 7.6 A56 A6G.8
Pakistan 232 4.3 235 4.7 231 4.5 A4 AlS 457 4.4 435 4.4 428 4.2 A7 Al6
Belgium 184 3.4 101 2.0 146 2.9 45 44.1 408 3.9 323 3.2 360 3.5 37 114
< |India(Conf) (150) - 109 2.2 109 2.1 0 A0.8 (314) - 253 2.5 276 2.7 23 8.9
E India(lce) 405 7.4 117 2.4 240 4.7 123 105.1 609 5.9 283 2.8 489 4.8 206 72.6
O| China 36 0.7 47 0.9 59 1.2 12 27.7 73 0.7 81 0.8 113 11 32 38.9
Russia 113 2.1 108 2.2 108 2.1 0 A03 226 2.2 242 2.4 223 2.2 Al9 A7.6
Singapore 28 0.5 15 0.3 28 0.6 13 93.7 57 0.5 40 0.4 59 0.6 19 45.8
Myanmar 75 14 71 14 78 15 7 9.5 140 1.3 144 1.4 136 1.3 A8 AS54
Sweet With 3 0.1 3 0.1 3 0.1 0| Al159 6 0.1 7 0.1 6 0.1 Al Al120
Adjustment A84 AlS5 A98 A2.0 Al124 A24 A26 26.1 Al170 Al6| Al191 Al19| A237 A2.3 A46 24.2
2.C.0.G.S 3,587 65.7 S22 65.0 3,356 65.9 124 0.9P| 6,902 66.5| 6,597 66.1| 6,701 65.9 104| A0.2P
3.G.P 1,870 34.3 1,738 35.0 1,734 34.1 A4l AO09P| 3,472 33.5] 3,391 33.9] 3,469 34.1 78 0.2P
4.SG & A 1,596 29.3 1,483 29.8 1,486 29.2 3| A0.6P| 3,048 29.4| 2952 29.6| 2,962 29.1 10| AO0.5P
Salaries 409 7.5 395 8.0 396 7.8 1| aAO0.2P 810 7.8 802 8.0 787 7.7 Al15] AO3P
Others 1,187 21.7 1,088 21.9 1,090 21.4 2| AO05P| 2,237 21.6| 2,150 21.5| 2,175 21.4 25| AO0.1P
(Advertising) 150 2.7 114 2.3 124 2.4 10 0.1P 243 2.3 236 2.4 250 2.5 14 0.1P
(Depreciation) 84 15 86 1.7 85 1.7 Al 0.0P 169 1.6 169 1.7 170 1.7 1 0.0P
(Amortization) 36 0.7 33 0.7 31 0.6 A2| AO0.1P 66 0.6 67 0.7 61 0.6 AG| A0.1P
5.0.P 274 5.0 255 5.1 248 4.9 A7| AO02P 425 4.1 438 4.4 507 5.0 69 0.6P
6. Other Income 88 1.6 8 0.2 26 0.5 18 0.3P 116 11 78 0.8 56 0.5 A22| AO03P
7. Other Expense 55 1.0 46 0.9 48 0.9 2 0.0P 111 11 100 1.0 86 0.8 Al4| A0.2P
8. Fnanceincome 2 0.0 4 0.1 32 0.6 28 0.5P 87 0.8 126 1.3 102 1.0 A24| AO03P
9. FnanceExpense 97 1.8 A19 A04 42 0.8 61 1.2P 190 1.8 292 2.9 156 15| Al1l36] AlA4P
10. R.P 212 3.9 240 4.8 216 4.3 A24| AO0.5P 327 3.2 250 2.5 424 4.2 174 1.7P
11. Income tax 60 1.1 67 14 64 1.2 A3| A0.2P 85 0.8 76 0.8 118 1.2 42 0.4P
12. N.P 152 2.8 172 3.5 153 3.0 Al19] AO5P 242 2.3 174 1.7 306 3.0 132 1.3P




Appendix | Consolidated Income Statement (KRw vs Local Currency )
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(unit : 100million, %, %P)

Sales Operating Profit Operating Margin (%)
Classification 1H19 | 1H20 | 1H'21 Yoy 1H19 | 1H20 | 1H'21 Yoy 1H19 | 1H'20 | 1H21 | %P Note
KRW | % KRW | %
Total Consolidated| kRwicomn| 10,375| 9.987| 10.171] 184| 18| 425 438 507 69 157 41| 44 50 o06P
Parent  |KRwioomn| 7.694| 7,544| 7,548 4 01| 271 376] 400 24 62 35 50 53 03P
Global  |kRwioomn| 2845 2628| 2.854] 226] 86| 228 117 163| 46| 389 80| 45 57/ 12pP
kRwioomn|  876| 825| 769] 56| 6.8 102| 114]| 88| a26| a227] 11.7] 138 114 a24p
Kazakhstan | o omn| 200  276] 202 16| 59 34 38 33| 5| a122| 117 138 11.4| a24p
_ kRwioomn|  457|  435| 428] a7 al6| a4 13 of a4 a316] a08 29 20/ aoop
Pakistan | cmn | 5708 5753 5987 234 44| a4s| 166] 120 ad6| a277] a08 29 20| aoop
_ krwioomn|  408| 323| 360| 37| 114 14| 414 721 21| 1515 34| a44] 20 64p
Belgium | oono|  315|  243| 267 24 101 11| al1 5 16| 1509 34| a44| 20/ 64P
ndia(Cony | VO™ @) 253 2761 23 89 (@) a8 a4 4 209 (18] 433 415 1.8P| . Notconsolidated in 2019
NRmn | (1,918)| 1,557| 1,811 254| 164] (35) a52] a28 24| 465| (1.8) 433 al15 1.8P| (Under Lotte Corp.)
_ krwioomn| 609  283| 489] 206| 726 94| a28] 63 91| 3220 155/ al00] 128 228P
ndiaConf) | \\wimn | 3719 1740 3208 1468 844 575| w173 411] s8a| 3372| 155 a100| 128 228P
) KRW100mn 73 81 113 32 38.9 AQ Al A4 A3 A247.7] A0.3] Al4] A35 A21P
China | \vioomo 430 475 55| 180] 378 a1l a7l 423 a16/a2450| 403 a14| a35| azip
"~ [krwioomn|  226] 242 223 a19 a76 10| 26| 46| a32(a1250] 44 106] a29/a135P
Russia | Cogmn | 1283 1380 1486 971 7.0 57|  147| a43] a190|a1289| 44| 106| a29/a135pP
_ KRWI100mn 571 40| 59 19| 458 20/ 16 25 09 594 35 39 42 o3P
Singapore | oohou| 67 47 70 23| 50.0 2 2 3 1| 639 35 39 42 o3P
kRwioomn|  140|  144| 136| a8| a54| 10 16 8| a7 a464] 69| 108 6.1 as7P
Myanmar |\ wioomn| 187|185  162| 23| a121 13 20 10| a10| a502] 69 108 61| as7P
Sweet With | KRw1o0mn 6 7 6| a1l a120] a0l a0 a0 0] a435.0] 433 a11] 464 a53P
Adjustment |KRw1i00mn| A170| A191| AZ237| A46] - A74  ADS|  ADS of - - - - -
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Appendix | Average exchange rate

(unit : KRW / Local Currency)

_ Jan ~ Dec Jan ~ Jun
Nation Currency Note
Y19 Y20 YoY (%) Y19 Y20 Y21 YoY (%)
Kazakhstan KZT 3.04 2.86 AS9 3.02 2.99 2.63 A12.0
Pakistan PKR .77 7.29 A6.2 8.01 7.56 7.15 ASA
Belgium EUR 1304.81 1345.99 3.2 1294.29 1330.55 1346.83 1.2
India INR 16.56 15.92 A39 16.38 16.28 15.24 A6.4
China CNY 168.58 170.88 1.4 168.65 17141 172.75 0.8
Russia RUB 18.03 16.41 A90 17.57 17.41 15.04 A13.6
Singapore SGD 854.39 855.11 0.1 843.04 862.88 838.79 A28
Myanmar MMK 0.7630 0.7987 4.7 0.7469 0.7821 0.8418 7.6

Remark) Standard : Average exchange rate during the period (Jan 15t ~ Now)



