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Disclaimer
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Sep, 2021

LotteConf.  ESG Team

The aim of this document is to provide practical assistance to shareholders and potential investors by reporting the recent 

performance and business status of LOTTE Confectionery and its major subsidiaries.

LOTTE Confectionery uses the Korean version of International Financial Reporting Standards (K-IFRS).

This document includes the prospects and judgements of LOTTE Confectionery, based on recent business circumstances.

In practice, adjustments can be made due to the likes of changes in the business environment or modifications to our strategy.

Nothing in this document shall be considered evidence of legal responsibility towards investors nor as a solicitation to invest.

We kindly remind you that LOTTE Confectionery accepts no responsibility for the actions of any third party

acting on the information provided in this document.



Parent Results

Parent

Sales

Operating

Profit

OP%

Issue Comment

754.4 Bn

37.6 Bn

5.0%

H1’20

998.7 Bn

43.8 Bn

4.4%

754.8 Bn

40.0 Bn

5.3%

H1’21

1,017.1 Bn

50.7 Bn

5.0%

(YoY)

0.4Bn

+0.1%

2.4 Bn

+6.2%

+0.3%P

18.4Bn

6.9Bn

+15.7%

+0.6%P
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Consolidated Results

Consoli

-dated

Sales

Operating

Profit

OP%

Summary l  H1’21

+1.8%

· Confectionery salesdecreased, but sales of ice cream, health food and bakery increased.

· Advertising costs increased, but rose via  management efficiency improvements, 

such as cost-cutting measures.

·Improvement of performance slowed down compared to the Q1’21 due to 

insufficient performance of ice cream in Q2’21 because of  bad weather.

· Sales increased in Belgium, India (confectionery / ice cream), China and Singapore,

but decreased in Kazakhstan, Pakistan, Belgium, Russia and Myanmar.

Russia Kazakhstan India Pakistan 

H1’20 17.41 KRW/RUB 2.99 KRW/KZT 16.28 KRW/INR 7.56 KRW/PKR

H1’21 15.04 2.63 15.24 7.15

YoY ▲13.6 % ▲12.0 % ▲6.4 % ▲5.4 %

· Devaluation of performance due to currency depreciation

· Operating profit increased in Belgium, India (confectionery / ice cream) and Singapore,

but decreased in Kazakhstan, Pakistan, China , Belgium, Russia and Myanmar.
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Summary l  Q2’21

Classification
Q1 Q2 H1

Y19 Y20 Y21 (YoY) Y19 Y20 Y21 (YoY) Y19 Y20 Y21 (YoY)

Parent

Sales 3,672 3,659 3,716
57

4,022 3,885 3,832
▲53

7,694 7,544 7,548
4

1.6% ▲1.4% 0.1%

Operating
Profit

98 138 198
60

173 238 201
▲37

271 376 400
24

43.9% ▲15.6% 6.2%

OP% 2.7 3.8 5.3 1.5P 4.3 6.1 5.2 ▲0.9P 3.5 5.0 5.3 0.3P

Consoli
-dated

Sales 4,918 5,018 5,080
62

5,457 4,970 5,091
121

10,375 9,987 10,171
184

1.2% 2.4% 1.8%

Operating
Profit

151 184 259
75

274 255 248
▲7

425 438 507
69

41.0% ▲2.5% 15.7%

OP% 3.1 3.7 5.1 1.4P 5.0 5.1 4.9 ▲0.2P 4.1 4.4 5.0 0.6P

(Unit : 100million, %, %P)
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Financial Highlights (Parent)  l  Sales

(▲20.0 Bn)
+11.1 Bn

+1.0 Bn

+0.4 Bn

Sales of H1’20 Sales of H1’21Confectionery Ice Cream Health Food Bakery Others

754.4 Bn

754.8 Bn

503.5→483.5 Bn 172.1→183.2 Bn 12.0→13.0 Bn 48.5→54.1 Bn 18.3→21.0 Bn

GUM ▲10.2 Bn,CAN ▲8.9Bn
BIS ▲3.3Bn,PIE ▲4.0Bn

CHO +7.8BnSNA ▲5.3Bn

BAR+0.6Bn, CUP +3.8Bn
HOME +0.1Bn, CONE +1.8Bn
PENCIL +0.6Bn, Natuur+2.8Bn

Colostrum Protein+1.0Bn

+5.6 Bn
+2.7 Bn

(▲4.0%) +6.4%

+8.4%
+11.5%

+14.9%

754.4 Bn

754.4→754.8 Bn

+0.1%

Kirin+2.0Bn
Boulangerie+3.6Bn

H1’21 Sales of parent performance is KRW 754.8 billion, up 0.4 billion from 754.4 billion a year earlier. (Up 0.1% YoY)

(▲8.6 Bn)
(▲1.3 Bn)

(▲1.4 Bn)

(▲5.3 Bn)
388.5 Bn

236.1→227.6 Bn 112.6→111.3 Bn 7.1→5.8 Bn 23.1→27.2 Bn 9.5→11.4 Bn

GUM ▲2.9Bn,, CAN ▲3.3Bn
BIS ▲0.2Bn, PIE ▲2.3Bn

CHO +2.9Bn, SNA ▲3.9Bn

BAR▲3.1 Bn, CUP +0.8Bn
HOME ▲1.3Bn, CONE +0.5Bn
PENCIL ▲0.3Bn, Natuur+1.6Bn

Colostrum Protein ▲1.3Bn

+4.1 Bn
+1.9 Bn

(▲3.6%)

(▲1.1%)
(▲19.0%) +17.8%

+19.4%

383.2 Bn

388.5→383.2 Bn

Kirin+1.3Bn
Boulangerie+2.8 Bn

Q2’21 Operating profit of parent performance is KRW 383.2 billion, decrease 5.3 billion from 388.5 billion a year earlier. (Decrease 1.4% YoY)

388.5 Bn
(▲1.4%)
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Sales of Q2’20 Sales of Q2’21Confectionery Ice Cream Health Food Bakery Others



Financial Highlights (Parent) l  Operating Profit

+2.4 Bn

+4.9 Bn

OP of H1’20 OP of H1’21

37.6 Bn

40.0 Bn

H1’21 Operating Profit of parent performance is KRW 40.0 billion, up 2.4 billion from 37.6 billion a year earlier. (Up 6.2% YoY)

+0.6 Bn

37.6 Bn

(OPM 5.0%) (OPM 5.3%) +0.3%P

(▲4.4 Bn)

(▲0.7 Bn)
+2.0 Bn

(▲3.7 Bn)
(▲5.5 Bn)

OP of Q2’20 OP of Q2’21

23.8 Bn

Q2’21 Operating Profit of parent performance is KRW 20.1 billion, decrease 3.7 billion from 23.8 billion a year earlier. (Decrease 15.6% YoY)

(▲0.6 Bn) 20.1 Bn

(OPM 6.1%) (OPM 5.2%) ▲0.9%P

23.8 Bn

+0.1 Bn +2.2 Bn
+0.1 Bn

+6.2%↑

▲15.6%↓
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Confectionery Ice Cream Health Food Bakery Others

Confectionery Ice Cream Health Food Bakery Others



Financial Highlights (Consolidated) l  Sales
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H1’21 Sales of consolidated performance is KRW 1,017.1 billion, up 18.4 billion from 998.7 billion a year earlier. (Up 1.8% YoY)

+0.4 Bn

(▲0.7 Bn)

Sales of H1’20 (Parent) Kazakhstan Pakistan Belgium India (Confectionery)

998.7Bn
+3.7 Bn

+18.4 Bn

Sales of H1’21China Russia Singapore Myanmar Internal transactions

etc.

1,017.1Bn(▲4.7 Bn)

India (Ice Cream) 

(▲5.6 Bn)
+2.3 Bn

+20.6 Bn

+3.2 Bn (▲1.9 Bn) +1.9 Bn (▲0.8 Bn)

998.7Bn

Increase  Sum of sales in Belgium, India(confectionery / ice cream), China and Singapore increased by 31.7 billion year-on-year.

Decrease Sum of sales in Kazakhstan, Pakistan, Russia and Myanmar decreased by 9.0 billion year-on-year.

+8.9%+0.1%

(▲1.6%)

(▲6.8%)

(▲7.6%) +45.8% (▲5.4%)
+38.9%

+72.6%

(Q2 +0.3 Bn, +0.8%)(Q2 ▲5.3 Bn, ▲1.4%) (Q2 ▲0.4 Bn, ▲1.5%) (Q2 +4.5 Bn, +44.1%) (Q2 ▲0.09 Bn, ▲0.8%) (Q2 +12.3 Bn, +105.1%)

+11.4%

(Q2 ▲0.3 Bn, ▲0.3%)(Q2 +1.2 Bn, +27.7%) (Q2 +1.3 Bn, +93.7%) (Q2 +0.7 Bn, +9.5%)



Financial Highlights (Consolidated) l  Operating Profit
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H1’21 Operating profit  of consolidated performance is KRW 50.7 billion, up 6.9 billion from 43.8 billion a year earlier. (Up 15.7% YoY)

+2.4 Bn

43.8 Bn

+6.9 Bn

50.7 Bn

(▲2.6 Bn) +0.4 Bn

+9.1 Bn

(▲3.2 Bn)
0.1 Bn (▲0.7 Bn)

43.8 Bn

Increase Sum of operating profit in Belgium, India(confectionery / ice cream) and Singapore increased by 11.7 billion year-on-year.

Decrease Sum of operating profit in Kazakhstan, Pakistan, China, Russia and Myanmar decreased by 7.2 billion year-on-year.

(▲0.4 Bn) +2.1 Bn

(▲0.3 Bn)

(OPM 4.4%)

(OPM 5.0%) +0.6%P

0.0 Bn

(Q2 ▲37Bn, ▲15.6%) (Q2 ▲1Bn, ▲2.8%)

+6.2%

(Q2 ▲11Bn, ▲69.7%) (Q2 +20Bn, +92.9%) (Q2 ▲7Bn, ▲143.4%) (Q2 +52Bn, +263.1%)

(Q2 ▲3Bn, ▲235.7%) (Q2 ▲15Bn, ▲211.0%) (Q2 +0.6Bn, +160.6%) (Q2 ▲2Bn, ▲19.9%)

▲22.7%

▲31.6%

▲46.4%

+49.9%

+322.0%

▲247.7%

▲125.0% +59.4%

+151.5%

OP of H1’20 (Parent) Kazakhstan Pakistan Belgium India (Confectionery)

OP of H1’21China Russia Singapore Myanmar Internal transactions

etc.

India (Ice Cream) 
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Parent Results

Parent

Sales

Operating

Profit

OP%

754.4 Bn

37.6 Bn

5.0%

H1’20

998.7 Bn

43.8 Bn

4.4%

754.8 Bn

40.0 Bn

5.3%

H1’21

1,017.1 Bn

50.7 Bn

5.0%

(YoY)

0.4 Bn

+0.1%

2.4 Bn

+6.2%

+0.3%P

18.4 Bn

+1.8%

6.9 Bn

+15.7%

+0.6%P

Consolidated Results

Consoli

-dated

1,531.2 Bn

86.6 Bn

5.7%

Y2020

2,076.0 Bn

112.6 Bn

5.4%

Y21Guidance

1,530.1 Bn

63.5 Bn

4.2%

Y2019

2,093.0 Bn

97.3 Bn

4.7%

Sales GrowthRate

Low-single

(Prospect)

Operating Profit

6.5~7.5%

(Prospect)

Results

of H1

Results

of H1

Sales

Operating

Profit

OP%

Sales GrowthRate

Low-single

(Prospect)

Operating Profit

6.5~7.5%

(Prospect)



2021Y Guidance l  Key Management Status
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Improve

Profitability

NEW

ITEM

Global

business

POST

Covid-19

Expand

online

ESG

management

2021Y

Key
Management

[ Results of H1 ]

Total sales of online channel increased by 40.0% year-on-year (+13.9Bn)

-Direct sales increase by 56.8% / Expansion of online marketing and event

Expand

online

Operating profit rateParent5.3% (+0.3%P) / Consolidated5.0%(+0.6%P)

-Slowdown in trend compared to Q1 (* Parent+1.5%P / Consolidated+1.4%P)

Improve

profitability

Confectionery  - Dessert-typed / Issue-leading / Requested by consumers 

Ice Cream - Requested by consumers / renewed / premium
NEW ITEM

Delay of sales recovery in GUM/CANDY due to market shrink

- Activating GUM consumption with model BTS / reinforcing SNACK category

POST

Covid-19

Performance improved despite of weakened currency in emerging market

-Sales overseas increased by +8.6%, operating profit increased by +38.9% (KRW)

Global

business

Declaration of Sweet ESG Management based on sustainability

-Sustainability report to be published from 2022

ESG

management



2021Y Guidance l  Expand Online

Sales H1’21 Sales of online channel is 48.8Bn, increased40.0% year-on-year.Especially, sales of direct online channel has increased 56.8% year-on-year.

Products Sales of confectionery increased 38.0% year-on-year, and the other categories (Ice cream/Natuur/Baekry) increased 49.2% year-on-year.

MKT Sales led consistently through active marketing onsocial network. (i.e. launching subscription service, online limited edition)

[ Salesof Online channel ]

15.3 Bn

19.6 Bn

18.1 Bn

30.7 Bn

H1’20 H1’21

Indirect

Channel

Direct

Channel

Remark) Indirect channel : Online mall of distribution company, Direct channel : direct delivery by Lotte Confectionery / Delivery by vendors

34.9 Bn

48.8 Bn

6.3 Bn

(18.2%)

28.4 Bn

(81.8%)

9.5 Bn

(19.4%)

39.3 Bn

(80.6%)

Etc

Confec

-tionery

- Channel - - Products -

+40.0%

+18.6%

+56.8%

+49.2%

+38.0%

[MainPerformance ]

· Expanding subscription services

-Launching ‘Monthly Ice’ (follow-up of ‘Monthly Snack’)

-Quaker regular delivery 

· Online limitededition

-Xylitol -BTS, KokkalCorn -Mad Monster

·Constant marketingon social network

-Leading issues through PPL on entertainment show 

- Instagram, Facebook, YouTube (LotteSweet TV)

Online

Products

Online

Marketing
· Expanding events on own online mall

-Pre-launching new products

- ‘Yummy lab’, characterbusiness, etc.

10

H1’20 H1’21



2021Y Guidance l  Improve Profitability

[ Cost –Parent Income Statement ] [Short term -Reasonfor slump& Solution ]

Q2’21 Operating profit in Q2 decreased by ▲0.9%P due to sales downturn, cost burden, and etc.

Solutions   (Short term) Against cost burden by profitable cost plan & launch new products / (Long term) Establish master plan about factory streamlining.

4.3%

Q2’19

O.P

SG&A

C.O.G.S

Q2’20 Q2’21

64.3%

31.4%

6.1%

62.6%

31.3%

63.7%

31.1%

5.2%

[ Long term–Factoryautomation & streamlining ]

Yangsan(1979)

Rolls/buns/

loaf bread

Suwon(2009)

Yeongdeungpo(1969)

Gum/Candy/

choco/ice

Pyeongtaek(1983)

Candy/choco/pie/

biscuit/snack

Choco/pie/

biscuit/ice

Daejeon(1996)

Choco/pie/

biscuit/ice

Sweet, loaf bread/

sand/cake

Jeungpyeong(2014)

Sweet, loaf bread/

Castella/ hotteok

Headquarter

Busan(2009)

Placeof Business : 1 HQ, 7 factories (4 Confectionery, 3 Bakery)

( ) : Year of establishment

Decrease in Sales 

(▲1.4%)

Cost Burden

(1.1%P↑)

· Minimizing impact of high purchasing cost

- Varying supply chain (Oil, sugar, flour)

- Strategic purchase at lowest point (Cocoa bean)

+ α (Ideation for profitability)

· Expanding release of high-profit products

- Releasing new items, discontinuing low-profit items

· Changing production structure efficiently

- Line consolidation, packaging automation 

11



2021Y Guidance l  NEW ITEM

Confectionery Launched Issue leading (Corn-flavored Pepero), Dessert-typed (ChicChocsecret, etc.) and Requested products (Mint chocolate sand, etc.)

Ice Cream Launched Dessert-typed (Natuur, etc.), Premium (Worldconestrawberry, etc.) and Requested products (Snow Ice cookies & cream, etc.)

[ Confectionery– Issue-leading, requested products ] [ Ice Cream–Renewed, premium products ]

12



Remark l  Ice cream Specialty Store

Sales The number of Ice cream specialty store (unstaffed, cashier free) has been rapidly increased last 2 years, settling down as a main channel in ice cream market.

Weather We expect sales of ice cream will increase rapidly from July due to favorable hot weather.

Rapid growth of unstaffed Ice cream store

①Unstaffed store (open 24 hours)

②Displaying ice cream by price range

③Self-paying

There is serving various brands and products, so consumer purchase more frequently compared to other channels. 

H1’20H1’19 H1’21

900

1,228

2,410

Number of Ice cream Specialty Stores in H1’21

168%↑on H1’19 /  96%↑ on H1’20

[ About Ice cream Specialty Store] [ Our performance]

2.8 Bn

H1’20H1’19 H1’21

8.9 Bn

9.6 Bn

21.3 Bn

12.4 Bn

Sales of ice specialty store in H1’21

122%↑ on H1’19 /  72%↑ on H1’20

9.6 Bn

2.8 Bn

Remark) Number of stores : Based on direct delivery (Excluding distributor)

13

9.6 Bn



2021Y Guidance l  NEW ITEM

Health Food Differentiatedproducts (Vegan vitamin, Brain booster, etc.) have been launched and reinforcing marketing toward Colostrum protein365.

[ Health Food] [ Wholesome Project]

Wholesome  Launching health-orientingproducts(Herb candypropolis, etc.), and expansion of concept such as sugar-free, vegan, etc. be scheduled. 

· Sugar-free– Ice cream/ Chocolate / Candy 

· Vegan– Ice cream / Pie

· Ketogenic, Organic

Future

Plans

Others

Colostrum Protein365 -Sold over KRW20 bn in a year

- Fierce competition in colostrum protein category

- To be re-released with improved quality after August

- Brand-new model to be appointed, targeting 2040 women

Herb Candy Propolis

(May ‘21)
Dream Cacao 56 VitaminE

(May ‘21)

Malang Cow Colostrum Protein

(July ‘21)

14

ㆍDevelop a health-orienting project “Beyond Sweet”



2021Y Guidance l  POST Covid-19

COVID-19 GUM/CANDY sales has decreased by 19.1 Bnwith market shrink in H1. However, less decreasing trend is expected in H2.

Future Plans   Sales decrease in GUM/CANDY is expected to be offset by active marketing with BTSand strengthenhome consumption type. (snack, dessert)

[ Total confectionerymarket] [ Management plan ]

1,817.0 Bn

395.5 Bn

208.0 Bn

69.7 Bn

354.9 Bn

115.2 Bn

627.0 Bn

1,739.3 Bn

380.6 Bn

182.8 Bn

54.0 Bn

345.3 Bn

104.8 Bn

623.8 Bn

Total market decreased ▲4.3% YoY

Remark) Total market sales : based on POS data, including etc. (‘19: 40.1Bn, ‘20: 46.8Bn, ’21: 48.0Bn)

‘20.Jan-May

GUM ▲22.5%  /  CAN ▲12.1%

394.7 Bn

230.1 Bn

92.8 Bn

1,834.8 Bn

371.1 Bn

117.1 Bn

588.9 Bn

‘19.Jan-May

Vitalize

GUM

Consume

Recover

Reduction

in GUM

· Strengthen categories related to home consumption type against Covid-19

· Start Xylitol marketing ‘Smile To Smile Project’ with BTS

[ TV commercial] [ Social network marketing] [ Promotional Product]

-Snack : Air-baked, Kokkalcorn, Baked Oing-chip, etc

-Desserts : Tico strawberry, Dessertoi, etc

· Expand snacking type chocolate (chocolate + biscuit)

-Pepero, ABC chococookie,Crunky

15

’21.Jan-May



2021Y Guidance l  Global business

COVID-19 Overseas business result is recovering rapidly to before Covid-19 outbreak by high-awareness local brands and sales power.

Exchange Rate Good business performances in overseas have not been properly demonstrated because of local currency depreciation. (refer to appendix)

Classification

KRW (100 million) Local Currency

Sales Operating Profit Operating Margin (%)

Unit

Sales Operating Profit

H1’20 H1’21 % H1’20 H1’21 % H1’20 H1’21 %P H1’20 H1’21 % H1’20 H1’21 %

Global 2,628 2,854 8.6 117 163 38.9 4.5 5.7 1.2P

Kazakhstan 825 769 ▲6.8 114 88 ▲22.7 13.8 11.4 ▲2.4P
KZT

100 mn
276 292 5.9 38 33 ▲12.2

Pakistan 435 428 ▲1.6 13 9 ▲31.6 2.9 2.0 ▲0.9P
PKR

mn
5,753 5,987 4.1 166 120 ▲27.7

Belgium 323 360 11.4 ▲14 7 151.5 ▲4.4 2.0 6.4P
EUR

100 thou
243 267 10.1 ▲11 5 150.9

India(Conf) 253 276 8.9 ▲8 ▲4 49.9 ▲3.3 ▲1.5 1.8P
INR

mn
1,557 1,811 16.4 ▲52 ▲28 46.5

India(Ice) 283 489 72.6 ▲28 63 322.0 ▲10.0 12.8 22.8P
INR

mn
1,740 3,208 84.4 ▲173 411 337.2

China 81 113 38.9 ▲1 ▲4 ▲247.7 ▲1.4 ▲3.5 ▲2.1P
CNY

100 thou
475 655 37.8 ▲7 ▲23 ▲245.0

Russia 242 223 ▲7.6 26 ▲6 ▲125.0 10.6 ▲2.9 ▲13.5P
RUB

mn
1,389 1,486 7.0 147 ▲43 ▲128.9

Singapore 40 59 45.8 1.6 2.5 59.4 3.9 4.2 0.3P
SGD

100 thou
47 70 50.0 2 3 63.9

Myanmar 144 136 ▲5.4 16 8 ▲46.4 10.8 6.1 ▲4.7P
MMK

100 mn
185 162 ▲12.1 20 10 ▲50.2
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Declare ESG Management We has declared “Sweet ESG management” worldwide with our sustainable management direction. (July 20th)

[ Declaration of ESG Management ]

Future Goals   We plan to practice reducing plastic usage by 25% or more by 2025, and carbon emissions by 30% by 2030.

[ Upgrade of ESG Management ]

Recent project “Sweet ECO 2025”, Create new department about ESG,

Establish road map for making eco-friendly product by brand

17

2021Y Guidance l  ESG Management



2021Y Guidance l  ESG Management

Activities in H1’21 Participate in voluntary energy efficiency project, and continue various social contribution activities. (sweet home, sweet school, etc.)

Sustainability Report Continue to expand ESG activities, and strengthen disclosure of data and communication with shareholder. 

[Future plan about ESG ][ Recentactivities about ESG ]

18
* The timing of publication for final report can be changed.

■ Schedule for publication of Sustainability Report of 2020 

〮 Plan contents / Derive key issues about ESG

〮 Conduct 3
rd

party verification → Publicate report

〮 Gather information → Create materials

Step1 (Aug)

Step2 (Sep~Nov)

Step3 (Dec)

■ Lotte Confectionery declared “Sweet ESG management”

We will disclose ESG details through publication of SR

ㆍParticipate children's traffic safety relay challenge

ㆍSign an agreement with NGO “Save the Children”

ㆍParticipate in voluntary energy efficiency target project



LotteConf. ESG Team Team Leader Hyun Deok Kim 

Senior Associate Se Won Kim

Associate Seon Hong Park

📠 +82-2-2670-6527

📧 LCONF_IR@lotte.net

Conclusion

Copyright ⓒ LOTTE Confectionery Co.,Ltd.

The aim of this document is to provide practical assistance to shareholders 

and potential investors. This document cannot serve as any evidence of 

legal responsibility for investors nor the outcome of the investment.

If you have any questions about this document, please contact us 

and we will explain in detail under compliance regulations. 

Thank you !



Appendix l  Parent Income Statement 

Classification
2Q’19 2Q’20 2Q’21 YoY 1H’19 1H’20 1H’21 YoY

KRW % KRW % KRW % KRW %(%P) KRW % KRW % KRW % KRW %(%P)

1. Sales 4,022 100.0 3,885 100.0 3,832 100.0 ▲53 ▲1.4 7,694 100.0 7,544 100.0 7,548 100.0 4 0.1

Confectionery 2,468 61.4 2,361 60.8 2,276 59.4 ▲86 ▲3.6 5,136 66.8 5,035 66.7 4,835 64.1 ▲200 ▲4.0

Ice Cream 1,082 26.9 1,126 29.0 1,113 29.0 ▲13 ▲1.1 1,636 21.3 1,721 22.8 1,832 24.3 111 6.4

Health Food 39 1.0 71 1.8 58 1.5 ▲14 ▲19.0 77 1.0 120 1.6 130 1.7 10 8.4

Bakery 294 7.3 231 5.9 272 7.1 41 17.8 600 7.8 485 6.4 541 7.2 56 11.5

Others 139 3.4 95 2.5 114 3.0 19 19.3 245 3.2 183 2.4 210 2.8 27 14.9

2. C.O.G.S 2,587 64.3 2,431 62.6 2,441 63.7 10 1.1P 4,989 64.9 4,810 63.8 4,798 63.6 ▲12 ▲0.2P

3. G.P 1,435 35.7 1,453 37.4 1,391 36.3 ▲62 ▲1.1P 2,704 35.1 2,734 36.2 2,750 36.4 16 0.2P

4. SG & A 1,261 31.4 1,215 31.3 1,190 31.1 ▲25 ▲0.2P 2,433 31.6 2,358 31.3 2,350 31.1 ▲8 ▲0.2P

Salaries 331 8.2 313 8.1 315 8.2 2 0.1P 660 8.6 632 8.4 624 8.3 ▲8 ▲0.1P

Others 930 23.1 902 23.2 875 22.8 ▲27 ▲0.4P 1,773 23.0 1,726 22.9 1,726 22.9 0 0.0P

(Advertising) 104 2.6 100 2.6 103 2.7 3 0.1P 178 2.3 196 2.6 207 2.7 11 0.1P

(Depreciation) 59 1.5 61 1.6 61 1.6 0 0.0P 118 1.5 121 1.6 122 1.6 1 0.0P

(Amortization) 2 0.1 2 0.1 1 0.0 ▲1 ▲0.1P 5 0.1 5 0.1 2 0.0 ▲3 ▲0.1P

5. O.P 173 4.3 238 6.1 201 5.2 ▲37 ▲0.9P 271 3.5 376 5.0 400 5.3 24 0.3P

6. OtherIncome 18 0.4 10 0.3 15 0.4 5 0.1P 28 0.4 63 0.8 29 0.4 ▲34 ▲0.4P

7. OtherExpense 44 1.1 34 0.9 24 0.6 ▲10 ▲0.3P 91 1.2 63 0.8 44 0.6 ▲19 ▲0.2P

8. Finance Income 105 2.6 51 1.3 150 3.9 99 2.6P 141 1.8 152 2.0 201 2.7 49 0.7P

9. Finance Expense 73 1.8 10 0.3 32 0.8 22 0.5P 146 1.9 149 2.0 114 1.5 ▲35 ▲0.5P

10. R.P 179 4.4 255 6.6 310 8.1 55 1.5P 203 2.6 379 5.0 471 6.2 92 1.2P

11. Income tax 42 1.0 52 1.3 44 1.2 ▲8 ▲0.1P 48 0.6 80 1.1 78 1.0 ▲2 ▲0.1P

12. N.P 137 3.4 204 5.2 266 6.9 62 1.7P 155 2.0 299 4.0 393 5.2 94 1.2P

(unit : 100million, %, %P)



Appendix l  Consolidated Income Statement 

Classification
2Q’19 2Q’20 2Q’21 YoY 1H’19 1H’20 1H’21 YoY

KRW % KRW % KRW % KRW %(%P) KRW % KRW % KRW % KRW %(%P)

1. Sales 5,457 100.0 4,970 100.0 5,091 100.0 121 2.4 10,375 100.0 9,987 100.0 10,171 100.0 184 1.8

Parent 4,022 73.7 3,885 78.2 3,832 75.3 ▲53 ▲1.4 7,694 74.2 7,544 75.5 7,548 74.2 4 0.1

G
lo

b
a

l

Kazakhstan 444 8.1 377 7.6 380 7.5 3 0.8 876 8.4 825 8.3 769 7.6 ▲56 ▲6.8

Pakistan 232 4.3 235 4.7 231 4.5 ▲4 ▲1.5 457 4.4 435 4.4 428 4.2 ▲7 ▲1.6

Belgium 184 3.4 101 2.0 146 2.9 45 44.1 408 3.9 323 3.2 360 3.5 37 11.4

India(Conf) (150) - 109 2.2 109 2.1 0 ▲0.8 (314) - 253 2.5 276 2.7 23 8.9

India(Ice) 405 7.4 117 2.4 240 4.7 123 105.1 609 5.9 283 2.8 489 4.8 206 72.6

China 36 0.7 47 0.9 59 1.2 12 27.7 73 0.7 81 0.8 113 1.1 32 38.9

Russia 113 2.1 108 2.2 108 2.1 0 ▲0.3 226 2.2 242 2.4 223 2.2 ▲19 ▲7.6

Singapore 28 0.5 15 0.3 28 0.6 13 93.7 57 0.5 40 0.4 59 0.6 19 45.8

Myanmar 75 1.4 71 1.4 78 1.5 7 9.5 140 1.3 144 1.4 136 1.3 ▲8 ▲5.4

Sweet With 3 0.1 3 0.1 3 0.1 0 ▲15.9 6 0.1 7 0.1 6 0.1 ▲1 ▲12.0

Adjustment ▲84 ▲1.5 ▲98 ▲2.0 ▲124 ▲2.4 ▲26 26.1 ▲170 ▲1.6 ▲191 ▲1.9 ▲237 ▲2.3 ▲46 24.2

2. C.O.G.S 3,587 65.7 3,232 65.0 3,356 65.9 124 0.9P 6,902 66.5 6,597 66.1 6,701 65.9 104 ▲0.2P

3. G.P 1,870 34.3 1,738 35.0 1,734 34.1 ▲4 ▲0.9P 3,472 33.5 3,391 33.9 3,469 34.1 78 0.2P

4. SG & A 1,596 29.3 1,483 29.8 1,486 29.2 3 ▲0.6P 3,048 29.4 2,952 29.6 2,962 29.1 10 ▲0.5P

Salaries 409 7.5 395 8.0 396 7.8 1 ▲0.2P 810 7.8 802 8.0 787 7.7 ▲15 ▲0.3P

Others 1,187 21.7 1,088 21.9 1,090 21.4 2 ▲0.5P 2,237 21.6 2,150 21.5 2,175 21.4 25 ▲0.1P

(Advertising) 150 2.7 114 2.3 124 2.4 10 0.1P 243 2.3 236 2.4 250 2.5 14 0.1P

(Depreciation) 84 1.5 86 1.7 85 1.7 ▲1 0.0P 169 1.6 169 1.7 170 1.7 1 0.0P

(Amortization) 36 0.7 33 0.7 31 0.6 ▲2 ▲0.1P 66 0.6 67 0.7 61 0.6 ▲6 ▲0.1P

5. O.P 274 5.0 255 5.1 248 4.9 ▲7 ▲0.2P 425 4.1 438 4.4 507 5.0 69 0.6P

6. OtherIncome 88 1.6 8 0.2 26 0.5 18 0.3P 116 1.1 78 0.8 56 0.5 ▲22 ▲0.3P

7. OtherExpense 55 1.0 46 0.9 48 0.9 2 0.0P 111 1.1 100 1.0 86 0.8 ▲14 ▲0.2P

8. Finance Income 2 0.0 4 0.1 32 0.6 28 0.5P 87 0.8 126 1.3 102 1.0 ▲24 ▲0.3P

9. Finance Expense 97 1.8 ▲19 ▲0.4 42 0.8 61 1.2P 190 1.8 292 2.9 156 1.5 ▲136 ▲1.4P

10. R.P 212 3.9 240 4.8 216 4.3 ▲24 ▲0.5P 327 3.2 250 2.5 424 4.2 174 1.7P

11. Income tax 60 1.1 67 1.4 64 1.2 ▲3 ▲0.2P 85 0.8 76 0.8 118 1.2 42 0.4P

12. N.P 152 2.8 172 3.5 153 3.0 ▲19 ▲0.5P 242 2.3 174 1.7 306 3.0 132 1.3P

(unit : 100million, %, %P)



Appendix l  Consolidated Income Statement ( KRW vs Local Currency )

Classification

Sales Operating Profit Operating Margin (%)

Note
1H’19 1H’20 1H’21

YoY
1H’19 1H’20 1H’21

YoY
1H’19 1H’20 1H’21 %P

KRW % KRW %

Total Consolidated KRW100mn 10,375 9,987 10,171 184 1.8 425 438 507 69 15.7 4.1 4.4 5.0 0.6P

Parent KRW100mn 7,694 7,544 7,548 4 0.1 271 376 400 24 6.2 3.5 5.0 5.3 0.3P

Global KRW100mn 2,845 2,628 2,854 226 8.6 228 117 163 46 38.9 8.0 4.5 5.7 1.2P

Kazakhstan
KRW100mn 876 825 769 ▲56 ▲6.8 102 114 88 ▲26 ▲22.7 11.7 13.8 11.4 ▲2.4P

KZT 100mn 290 276 292 16 5.9 34 38 33 ▲5 ▲12.2 11.7 13.8 11.4 ▲2.4P

Pakistan
KRW100mn 457 435 428 ▲7 ▲1.6 ▲4 13 9 ▲4 ▲31.6 ▲0.8 2.9 2.0 ▲0.9P

PKR mn 5,708 5,753 5,987 234 4.1 ▲45 166 120 ▲46 ▲27.7 ▲0.8 2.9 2.0 ▲0.9P

Belgium
KRW100mn 408 323 360 37 11.4 14 ▲14 7 21 151.5 3.4 ▲4.4 2.0 6.4P

EUR 100thou 315 243 267 24 10.1 11 ▲11 5 16 150.9 3.4 ▲4.4 2.0 6.4P

India(Conf)
KRW100mn (314) 253 276 23 8.9 (6) ▲8 ▲4 4 49.9 (1.8) ▲3.3 ▲1.5 1.8P → Not consolidated in 2019

(Under Lotte Corp.)INR mn (1,918) 1,557 1,811 254 16.4 (35) ▲52 ▲28 24 46.5 (1.8) ▲3.3 ▲1.5 1.8P

India(Conf)
KRW100mn 609 283 489 206 72.6 94 ▲28 63 91 322.0 15.5 ▲10.0 12.8 22.8P

INR mn 3,719 1,740 3,208 1,468 84.4 575 ▲173 411 584 337.2 15.5 ▲10.0 12.8 22.8P

China
KRW100mn 73 81 113 32 38.9 ▲0 ▲1 ▲4 ▲3 ▲247.7 ▲0.3 ▲1.4 ▲3.5 ▲2.1P

CNY 100thou 430 475 655 180 37.8 ▲1 ▲7 ▲23 ▲16 ▲245.0 ▲0.3 ▲1.4 ▲3.5 ▲2.1P

Russia
KRW100mn 226 242 223 ▲19 ▲7.6 10 26 ▲6 ▲32 ▲125.0 4.4 10.6 ▲2.9 ▲13.5P

RUB mn 1,283 1,389 1,486 97 7.0 57 147 ▲43 ▲190 ▲128.9 4.4 10.6 ▲2.9 ▲13.5P

Singapore
KRW100mn 57 40 59 19 45.8 2.0 1.6 2.5 0.9 59.4 3.5 3.9 4.2 0.3P

SGD 100thou 67 47 70 23 50.0 2 2 3 1 63.9 3.5 3.9 4.2 0.3P

Myanmar
KRW100mn 140 144 136 ▲8 ▲5.4 10 16 8 ▲7 ▲46.4 6.9 10.8 6.1 ▲4.7P

MMK 100mn 187 185 162 ▲23 ▲12.1 13 20 10 ▲10 ▲50.2 6.9 10.8 6.1 ▲4.7P

Sweet With KRW100mn 6 7 6 ▲1 ▲12.0 ▲0 ▲0 ▲0 0 ▲435.0 ▲3.3 ▲1.1 ▲6.4 ▲5.3P

Adjustment KRW100mn ▲170 ▲191 ▲237 ▲46 - ▲74 ▲55 ▲55 0 - - - - -

(unit : 100million, %, %P)



Appendix l  Average exchange rate 

Nation Currency
Jan ~ Dec Jan ~ Jun

Note
Y19 Y20 YoY (%) Y19 Y20 Y21 YoY (%)

Kazakhstan KZT 3.04 2.86 ▲5.9 3.02 2.99 2.63 ▲12.0

Pakistan PKR 7.77 7.29 ▲6.2 8.01 7.56 7.15 ▲5.4

Belgium EUR 1304.81 1345.99 3.2 1294.29 1330.55 1346.83 1.2

India INR 16.56 15.92 ▲3.9 16.38 16.28 15.24 ▲6.4

China CNY 168.58 170.88 1.4 168.65 171.41 172.75 0.8

Russia RUB 18.03 16.41 ▲9.0 17.57 17.41 15.04 ▲13.6

Singapore SGD 854.39 855.11 0.1 843.04 862.88 838.79 ▲2.8

Myanmar MMK 0.7630 0.7987 4.7 0.7469 0.7821 0.8418 7.6

(unit : KRW / Local Currency)

Remark) Standard : Average exchange rate during the period (Jan 1st ~ Now)


