Lifetime Value Creator

Investor
Relations

LOTTE Confectionery

30 2020



The aim of this document is to provide practical assistance to shareholders and potential investors by

reporting recent performance and business status of LOTTE Confectionery and major subsidiaries.

LOTTE Confectionery adopted K-IFRS(Korean version of Intemational Financial Reporting Standards).
This document includes prospects and judgements of LOTTE Confectionery, based on recent business
circumstances.

In practice, adjustments can be made due to uncertainties such as changes in business environment

and modifications in business strategy.

This document cannot serve as any evidence of legal responsibility for investors nor the outcome of
the investment. We kindly remind you that LOTTE Confectionery holds no responsibility for any action
of the third party followed by the information provided in this document.
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About Lotte Confectionery LOTTE

CONFECTIONERY

a0 52 e

Founding Period | Take-off Period Fast Development Period Expanding Overseas Period

_ (1967~1977) : (1977~1987) i (1987~2007) i (2007~) -
- Domestic - Domestic

-M/5 No.1 in - Health Foo% - India (04) - Bakery Busness - Belgium (08)

Confectionery (75) SI" /:";Zs&) - Russia (07) K09 - Pakistan (1)

ice-cream (88) - Boulangerie(19) . kazakhstan (13)
- India (Ice aeam) (17)
- Myanmar (19)
Newly established in Oct.17 after spin-off
V2.2tn
2.1tn.

1967 1977 1987 2002 2007 2013 2019

Remark) 2019 : Domestic - Parent sales / Overseas — The sum of overseas subsidiaries' sales that apply the average exchange rates of 2019 1
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Expansion around the Globe LOTTE

CONFECTIONERY

Operating 4 Business units(Conf,/Ice cream/Bakery/Health Food), with 7 plants in Korea
Expanding overseas business in 8 countries with 21 plants

Y g\
)OO
Kazakhstan(2013) Republic of Korea(1967)
Pie (F:{hl:;Ia“:e(aq(f)an Chocolate, Candy, Biscuiit / e Confechong& Bread /
A employees 3 factories / 4,098 employeef 7 factories / 4,094 employees
EUROPE
-
BeI ium(2008 * ® usa
2gn /1 Ifécbory / ) ° 0 Q/ ( . Sales Office
employees / J ¥ 4
B o)

China(2008)
AFRICA Kenya Scles Biscuiit, Pie, Gum / 1 factoriés )/ =1 CA

- . - e

C:
India(2004 India(2017
Candy, Pie, G(um /3 f)actones / lce aeam /( 3 facbon)es /

619 employees 893 employees
x (S:mcglatg?)reézm 1)
it
I (" -= Sales subsidiary / 11 'escmupk,/yees Employees'
Total 13,777

Pakistan(2011) Myanmar(2019)

Snadk, Biscuit, Pasta, Gum / Bread, Biscuit / (End of Sep., 2020)
6 factories / 1,888 employees 3 factories / 1,530 employees

Remark) Employees of Korea and overseas o)



1~3Q.20 Financial Highlights : Parent LOTTE

CONFECTIONERY

v 1~3Q.20 Parent Sales KRW 1,168B (YOY A0.7%) / OP 6.3% (YOY +1.5P)

Sales Trend Operating Profit Trend
(KRW, Billion, %) (KRW, Billion, %)
a35%
1586 — 4 539 A07%
1.177—1,168
60%
4.2%
3.8%
Y2018 Y2019 1~3Q19 1~3Q20 Y2018 Y2019 1~3Q19 1~3Q20

Remark) Results under K-IFRS 3



1~3Q.20 Financial Highlights : Consolidated LOTTE

CONFECTIONERY

v" 1~3Q.20 Consolidated Sales KRW 1,555B (YOY A 1.5%) / OP 5.9% (YOY +0.8P)

Sales Trend Operating Profit Trend
T (KRW, Billion, %) (KRW, Billion, %)
+235%
72093
1,695
D (o
97 /v 92
e 81
64
4.7%
3.8%

Y2018 Y2019 1~3Q19 1~3Q20 Y2018 Y2019 1~3Q19 1~3Q20

Remark) Results under K-IFRS 4
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1~3Q.20 Domestic Business Sales : Divisional Trend LOTTE

v' YOY Sales var. : (+) Ice Cream / Health Food, (-) Confectionery / Bakery

(KRW,
ionty | sa Jan-sep

‘19 ‘20 ‘19 ‘20 ‘19 '20
Cat.

AMT| % |AMT| % |AMT| % |AMT % |AMT| % | AMT| %
(?2!::) 769| 1000, 754| 1000 407| 1000/ 413| 1000/|1,177| 1000/ 1,168 100.0
Confec
tionery| 514 668| 504| 667 246/ 605 251 608 760| 646 755 646
C'Ce 164 213| 172| 228/ 117| 287/ 119| 288| 281 238 291 249
ream
Health
Fond 8| 10/ 12| 16 4l 11 71 18] 12| 10| 19| 17
Bakery| 60| 78 48| 64| 25| 61| 24 57| 85 72 72| 62

Remark) Total sales include LOTTE Academy



1~3Q.20 Domestic Business : Confectionery LOTTE

v Decrease in sales due to changing consumer preference(GUM/CAN | , SNA/CHO t ) caused by Covid-19

Sales Trend

(KRW, Bilion, %)

10 1,024 m

760 755
Sales

2018 2019 1~3Q19  1~3Q20

M/S (1~3Q20)'

v No.1 iin Domestic Conf Market
M/S 26%

No.1 Category in Conf. Market
Gum / Biscuit / Chocolate

Remark) M/S(Market Share) : Based on Nielson POS data(Imports included)

Market Trend

® MY/S by Category (1~3Q20)

ltem | Gum | Biscuit | Chocolate
M/S 80% 25% 44%
Main Xylitol Custard/Margaret ~ Pepero/

Brands /Chic Choc = Ghana/Crunky
ltem | Candy | Pie | Snack
M/S 25% 34% 12%
Main Jellycious Moncher/ | Popping Com

Brands Choco-Pie Chips

® New Products Information

o | Boait | sk | Crovk
ki Vo
Xylitol S

Mouth Water ~ Desserttoi AirBaked  Crunky Pegero
(May, 2020)  (Sep, 2020) (June, 2020)  (Apri, 2020)



1~3Q.20 Domestic Business : Ice Cream LOTTE

CONFECTIONERY

v’ Increase in sales due to stockpiling purchase tendency (BAR/CUP/HOME 1) caused by Covid-19

Sales Trend Market Trend
(KRW, Bilion, %)
® M/S by Category (1~3Q.20)
331 328
281 291 M/S 32% 42% 34%
Sales Main Okdongja/ = World Cone/ = I'm MoChi

Brands @ Screw/Jaws Double Bianco (Rice ice cake)

2018 2019 1~3Q19  1~3Q20 M/s 26% 23% 26%
Main Joanna/ .
Brands Snow Ice Tico/Weezle Natuur

M/S (1~3Q20)'

® New Products Information

| |

o hoc ceiog
Jawcbak Bar  Saew Ext Chweejeln Natuur Vegan Da%
(March,2020)  (une 2020) A, 2020 (May, 2020) Megp

v No.1 in Domestic lce Market
M/S 32%

No.1 Category in Ice Market
Bar / Cone

Remark) M/S(Market Share) : Based on Nielson POS data(Imports included) 7



1~3Q.20 Domestic Business : Health Food LOTTE

CONFECTIONERY

v’ Increase in sales due to growth of new product “Colostrum Protein”

Sales Trend

(KRW, Billion, %)

145 19.3
121

139
Sales

2018 2019 1~3Q19  1~3Q20

Improve Brand awareness

v Building Health-One Portfolio
— Brand “Familiarization”

Composition of Main Brand's Product
e S RER C OXIE] g
Y. @ CHE <7t

FEAISNE o FIEl Eel

(1~3Q20)

Market Trend

® Launching brand “Colostrum Protein” (Jan,2020)

- Premium matterial ; French colostrum protein

- Strategy ; expanding targets and improving convenience

gmzE
35

Barrel type Bottled Shake type Pouched stick type

® Boosting online channel (Maximizing synergy between
home shopping and E-commerce channels)

| Home

(| 2B

| EC |- Online promotion, Sales inaease through brand exposure

® Improving profitability by selling ineffident factory(IMar;,2020)

- Converting to "OEM" for flexible response to trends

® Growth expected by promoting differentiated brands
- Discovering market-leading trends

* Inspiring brand awareness through channel expansion




1~3Q.20 Domestic Business : Bakery

v" Improve profitability by reconstructing brand portfolio and promoting mass-produced

Sales Trend

(KRW, Billion, %)

150
114 A15.1%
ales 848 720
2018 2019 1~3Q@ 19 1~3Q 20
History of bakery business Aug. 2014 Jun. 2018
Merger of . Store
Poor growth in bakery field ‘Boulangerie’ withdrawal
SIu gish performancein ~ (RW/100Milon) 1
isan bakery business CAGR
(14-19)
gosu profitabi I|ty by | i -prygasced
I 1,054 o
focusmg on mass-p! +0.8%
Withdrawal of prtisan
artisan bake% business g ~ pakery
(May. 2020)

A32.5%
14 15 16 17 18 19

Remark1) Sales based on internal financial standards

LOTTE

CONFECTIONERY

Market Trend

® Upgrading manufactured bread/expanding HMR market

- Improving brand competitiveness through differentiation

Makgeolli bread
ar. 2020)
<o o~
‘Nave ‘Navely Bread Panda’
Ang-butter red-rice bread read randa
Mg TS Mar 2020
dq&/{r\ <£¥ey @
Bonespé B @
—
v Home Med

Garlic sausages Mini croissants
Replacement (Oct. 201 (Oct 2019)

Be scheduled to develop " Dessert’ competency
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1~3Q.20 Overseas Business : Kazakhstan

LOTTE

CONFECTIONERY

v’ Decrease in sales due to Covid-19 lockdown, increase in OP by efficient cost execution

Financial Highlights

® Based on Domestic Currency
(KRW, 100 Million, %)

Sales (1,893) 1928 34 18 1,343 1,261 AS83 A62
OP (278) 254 A24 A86 157 179 22 141

% (147) 132 A15P 117 142  25P

® Based on Local Currency T Bon %
, Billion, %,

Sales 59 63 4 72 4 43 A1 A26
opP © 8 A0 A38 5 6 1 184

% (147) 132 A15P 11.7 142 2.5P

Remark1) exchange rate(KZT) : (1Y) 18Y 3.20, 19Y 3.04(A5.0%), (Jan~Sep) 19Y 3.05, 20Y 2.94(A3.6%)
Remark?2) Investment in kind completed through increasing capital by issuing new stocks from Lotte Corp. to Lotte Conf.(Dec,2018)

Main Information

® Sales Breakdown by category

E CHO
m CAN
BIS
Others
22% 23% 24% Rl
4% 5o, 2% 2%
2018 2019 1~3Q.19 1~3Q.20

® Major Products Information

Kazakhstanski Pepero Arisobaya  Yablachiko Chocb—Pie

10



1~3Q.20 Overseas Business : Pakistan

LOTTE

CONFECTIONERY

v’ Sales similar to previous year by focusing on pasta category, increase in OP by cost reduction

Financial Highlights

® Based on Domestic Currency

(KRW, 100 Million, %)

ey
560 " i )

Sales (1,037) 919 A118 A114 686 653 A33 A48

OP (1) 1 A10 A%22 A2 27 28 15538

% 11 01 Al10P AO03 41 43P

® Based on Local Currency

(PKR, 10 Million %)

BT
- -

Sales (1,143) 1,183 34 875 882

opP 12) 1 A11 A09 A2 36 38 16381

% 11 01 A10P A03 41 43P

Remark1) exchange rate(PKR) : (1Y) 18Y 9.1, 19Y 7.8(A14.3%), (Jan~Sep) 19Y 7.84, 20Y 7.41(A5.5%)

Main Information

® Sales Breakdown by category

H SNA

m BIS

¥ Others

GUM

2018 2019 1~3Q19  1~3Q20

® Major Products Information

Pasta/Macaroni

Slanty Choco-Pie

11

Remark?2) Investment in kind completed through increasing capital by issuing new stocks from Lotte Corp. to Lotte Conf.(Dec,2018)



1~3Q.20 Overseas Business : Belgium LOTTE

CONFECTIONERY

v" Decrease in sales due to downsizing duty free market caused by Covid-19

Financial Highlights Main Information

® Based on Domestic Currency ® Sales Breakdown by chocolate category
(KRW, 100 Million, %)

e
560 " i )

Sales (1,115) 1,054 A61 A55 674 548 A126 A187

oP 62) 56 A5 A88 51 7 A44 A860

The World's Favourite
lgian Chocolates

Guylian Brand
occupying over 66%

% (6.5 53 A02P 76 13 A63P

® Based on Local Currency T
lon, o

ECIEEAmE
- = anr] %) |
Sales

® Major Products Information

A5 Ab59 41 A11 A214
Shell chocolateSoIid chocolate
opP B5) 4 A0 A93 4 1 A3 A865 Gy ; s
% (5 53 AO02P 76 13  A63P lﬁ I 1 :
SeaShells  Master's Selection  La Trufflina Guyllan Bar
Remark1) exchange rate(EUR) : (1Y) 18Y 1,299, 19Y 1,305(+0.5%), (Jan~Sep) 19Y 1,306, 20Y 1,350(+3.4%) 12

Remark?2) Investment in kind completed through increasing capital by issuing new stocks from Lotte Corp. to Lotte Conf.(Dec,2018)



1~3Q.20 Overseas Business : India(Confectionery) LOTTE

v Decrease in sales due to Covid-19 lockdown, school closed and market shutdown

Financial Highlights Main Information

® Based on Domestic Currency ® Sales Breakdown by category

(KRW, 100 Million, %)

Sales (679) 698) 19 28 (515) 419 A9 A186

m PIE
oP 39 @2 Al16 Ad24 (17) 6 A11 A634

B CAN
% 6.7) (B2 A25P B2 15 A18P

GUM

(Cthers

induded)

® Based on Local Curren
Cy (INR, 10 Milion, %)

7% 5% 5%
2018 2019 1~3Q19 1~3Q20

® Major Products Information
Sales @21) @22 0 00 (311) 259 A51 A166

opP 24 (13) A11 A440 (10) 4 A6 AG25

i’%’.g@
% 6.7) B2 A25P B2 15 A18P —

Choco-Pie Coffee Bite Spout
Remark1) exchange rate(INR) : (1Y) 18Y 16.1, 19Y 16.6(+2.8%), Jan~Sep) 19Y 16.6, 20Y 16.2(A2.4%) 13

Remark?2) Share acceptance completed from Lotte Corp. to Lotte Conf.(Aug,2019)



1~3Q.20 Overseas Business : India(lce Cream) LOTTE

v" Decrease in sale due to Covid-19 lockdown and low sales in peak season(Mar~Jun)

Financial Highlights Main Information

® Based on Domestic Currency ® Sales Breakdown by category

(KRW, 100 Million, %)

ey
560 " i )

Sales 907 1,020 113 125 828 451 A377 A456

opP % 101 5 50 99 A15 A114 A1151

% 106 99 AO0.7P 119 A33 A153P

16% 15% 16% 14%
° Loca - |
Based on ! Currency (NR 10 Mikion, %) 13% 13% 14% 15%
18Y | 19Y yoy 2018 2019 1~3Q19 1~3Q.20
- 2 amr %@ . .

® Major Products Information

Sales 563 616 94 499 279 A221 A442
opP 60 61 1 22 60 A9 A69 All55 A & .
% 106 99 AO07P 119 A33 A153P 3 r w i

Wigde duos  Chocdlate Cone VanillaCup ~ Zulubar Vanilla

Remark) exchange rate(INR) : (1Y) 18Y 16.1, 19Y 16.6(+2.8%), (Jan~Sep) 19Y 16.6, 20Y 16.2(A2.4%) 14



1~3Q.20 Overseas Business : Russia LOTTE

v’ Increase in sales due to growth of choco-pie, increase in OP by expansion of quantity

Financial Highlights Main Information

® Based on Domestic Currency ® Sales Breakdown by category

(KRW, 100 Million, %)

Sales (390) 514 124 318 363 387 24 65 oo
CHO
OP @3 49 271159 31 40 8 256 BIS

% (69) 96 3.7P 87 102 1.5P

4% 4% 3%

20.1~3Q

(o]

2019 19.1~3Q

2018
® Based on Local Currency

(RUB, 100 Milion %) . .
® Major Products Information

# )

Sales @2 29 6 286 20 23 2 121

O (1 3 1106 18 23 06 321 ChooPie (Ve bkteer) (Moo o) | (Voo ke
% 69 96 37P 87 102  15P ® Promoting “Global LOTTE" by assessing business feasibility

of new product line expansion in Russia

Remark1) exchange rate(RUB) : (1Y) 18Y 17.6, 19Y 18.0(+2.5%), (Jan~Sep) 19Y 17.9, 20Y 17.0(A5.0%) 15
Remark?2) Share acceptance completed from Lotte Corp. to Lotte Conf.(May,2018) / 18Y Record : adding up record before M&A



1~3Q.20 Overseas Business : Myanmar LOTTE

v" Decrease in sales due to spread of Covid-19 and festival cancel, increase in OP by reducing fixed cost

Financial Highlights Main Information

® Based on Domestic Currency ® Sales Breakdown by category

(KRW, 100 Million, %)

T
560 " i )

- 302 - - 219 218 A1 A04
m BAK

oP - 29 - - 19 22 3 163
m PIE

% - 9.7 - 88 103 1.5P
m BIS
® Based on Local Currency
(MMK; Billion, %)

T er
18Y | 19Y 2018 2019 1~3Q19 1~3Q20
® Major Products Information

e —“m
oP - 4 - - 25 28 03 17
% - 97 - 88 103  15P E e, S E gg
Square Bread LayerCake ~ O-MarCup Cake ~ Wafer Stick
Remark1) exchange rate(MMK) : (1Y) 18Y 0.78, 19Y 0.76(A2.3%), (Jan~Sep) 19Y 0.76, 20Y 0.79(+4.1%) 16

Remark2) M&A completed(Jan,2019)



1~3Q.20 Overseas Business : Qingdao, China LOTTE

v’ Increase in sales focused on domestic consumption, tum a profit by efficient cost execution

Financial Highlights Main Information
@ Based on Domestic Currency ® Sales Breakdown by category
(KRW, 100 Million, %)
- -
Sales 105 50 479 22 202 u PIE
OP A16 A1 14 910 a1 0 11294 "%
ECHO
% A148 A09 139P A09 02 11P CAN
(Others
induded)

® Based on Local Curren
Cy (CNY, Million, %) 12% 13% 10%

Yoy¥ 2018 2019 1~3Q19 1~3Q20
EEIEIEASES | |

® Major Products Information
29 460 12 186

T T

, urtJeI Pey
Choco-Pie Koala's March (Ma%% in Ko%a) (Made IioneKorea)

opP A9 Al 9 911 A1 0 1 1200

%  A148 A09 139P A09 02 1.1P

Remark) exchange rate(CNY) : (1Y) 18Y 166.4, 19Y 168.6(+1.3%), (Jan~Sep) 19Y 169.2, 20Y 171.5(+1.4%) 17



1~3Q.20 Overseas Business : Singapore LOTTE

v" Decrease in sales due to Covid-19 lockdown in Malaysia and Philippines

Financial Highlights Main Information

® Based on Domestic Currency ® Sales Breakdown by category

(KRW, 100 Million, %)

Sales 124 108 A16 A132 85 69 A16 A188

oP 7 3 A4 A58 32 31 A01 A32 ¥ CcHO
N pg
% 56 29 A28P 37 44 0.7P
Others
(Biscuit, Candly,
Iq—}d&m
® Based on Local Currency indludied)

(SGD, 100 Thousand, %) 3% 3% 30,

2018 2019 1~3Q19 1~3Q20

® Major Products Information (Sell imported products from Korea)
Sales 153 126 A26 A172 100 80 A20 A199

opP 9 4 A5 A578 37 36 A02 A45

% 56 29 A28P 37 44 0.7P

Pepero Choco-Pie

Remark) exchange rate(SGD) : (1Y) 18Y 815.4, 19Y 854.4(+4.8%), (Jan~Sep) 19Y 851.6, 20Y 863.4(+1.4%) 18
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CSR - Social Contribution / Eco-friendly Move

Social Contribution

Eco-friendly Move

* Sweet Factory (2010~)

- Experience-based confectionery

museum in the head office, Seoul

* Dr. Xylitol Bus (2013~)

- Dental care service for marginalized children

(through proceeds from Xylitol)

* Smart Recycle (2018~)

- Introducing package for easier seperation

(Xylitol, Pepero, Natuur, etc)

(.A.l

* Sweet Home (2013~)

- Established 8 children care centers

(through proceeds from Pepero)

* Natuur Forest (2019~)

L=t oy U2E Ho

ORI Ke
XF|a iUk

- Executives-involved campaign for
raising urban forest

* Sweet School (15t store in 2020)

- For improving after-school sumrounding

(through proceeds from Pepero)

* Eco Package (2019~)

- Eco ink with less-harmful solvent (Jan. 2020)
(Pre-tested for inner package of Choco-Pie)

- Glue with non-solvent film (Feb. 2020)
(Tested for inner package of Custard)

* Win-win Cooperation with Local Community (2020~)

Lod produce aolaboration

Alliance with small cafes

* Reducing Usage of Ink(2020~) _
- Simplifying inner packages of “Moncher” (Apr. 2020)
- Redudng print frequency of gum products (Jul. 2020) - 00

 Simplifing inner package of ‘Choco-pi (Aug, 2020) <~ Le..8

Lol bakery collaboration

1 o et
wiasuz

& g

e

e

“ ‘\’
.

x:'; =4

Navely Red Rice bread
(Jan. 2020)

Hallabong Chaltteok Pie
(Mar. 2020)

Sodal network promation
(May. 2020)

* Green Certification (Aug. 2020)

- Harm-reduced packaging certified by gov't ke
- Promoting Green Certification of “Margaret” (Oct. 2020)
- Extending to main products (Pepero, Moncher) oy




Sweet home - Completion Status LOTTE

CONFECTIONERY

“Sweet Home'” Completed 1 per year since 2013, 8 in total
New construction of rural after-school care center, through proceeds from Pepero

“Sweet Sharing with People”

ZHHEP XoE L, dzEst A= 2fSo/ZlL/Cf

=~ homg
@ Save the Children
i/

Yeonggwang, Jeonnam(2017) Shin-an, Jeonnam(2020)

Yecheon, Gyeongbuk(2014)

Remark) Sweet Home : Establishment Project of care centers for rural children through proceeds from Pepero

20

(In relationship with ‘Save the Children’, the International Relief Development NGO)



MISSION

AT IS e
HZ 1} MHIAS HZ510
QIR0| 2222 410f 7|0f3IC}

We enrich people’s lives by providing
superior products and services that
our customers love and trust

@ =Xt
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Appendix — Shareholder Information

Principal Shareholder Status

Shareholders

Ownership(%)

Lotte Corporation

Lotte Aluminum

Lotte Holdings

Lotte Scholarship Foundation
Shin, Young Ja

Hotel Lotte

48.4%
10.0%
6.5%
5.7%
3.2%
2.1%

Remark) As of Sep 30, 2020 (Number of shares issued : 6,416,717)

Dividend / Payout Ratio

LOTTE

CONFECTIONERY

Lotte Corp. &

the related
79.1%

* Foreigners : Excluding Lotte Holdings

Pre-split (Ex.Lotte Confectionery) After Split
2015 2016 4Q.2017 2018 2019
Share Price (W) 2,279,000 178,500 146,000 151,000 149,500
Cash Dividend (Wmillion) 16,019 16,062 1,177 8,336 8,336
Dividend Rate (DPS/face value) 225.4% 226.0% 56.0% 260.0% 260.0%
Dividend Per Share 11,270 1,130 280 1,300 1,300
Dividend Yield (DPS/Share Price) 0.5% 0.6% 0.2% 0.9% 0.9%
Payout Ratio (Dividend/Net Profit) 20.2% 21.3% 58.1% 89.0% 21.9%
Remark) 2015-2016: Ex. Lotte Confectionery / Results under IFRS 21



Global Lotte Conf. : Kazakhstan

Summary of Country

Status of Factory / Corporation

LOTTE

CONFECTIONERY

Subject Unit Contents Remark T
Continent | - |+ Asi pT T Z\.\\
ontinen sa /// ~ Nur-sultan (Capital)><
Capital - | * Nur-Sultan // ol g “ \\ 3
i St
aea | ur |- 2724.900u H e
> (27 times of Korea) FIRIEAEH 1,205Km }
E L] H [
3 Language - Kazakh, Russian \\ [Shymkent Hea: of)’i’ce of|
o ° %_‘Uii'l t
Currency | - | Tenge (398KZT=$1,034KZT=W1) | Sep, 2020 b Factory 1-2 723K My - :ykhFaa c/t o Lo
— RN N L s L >
GDP Krw /| 232 trillion o 2
(0.1 times of Korea) = F23 N = e —:/”
GDP per KRW/ 12.74 million p— D”H{E} 3 E}x17|_E
capita (0.33 times of Korea) @f‘ e '
Population _ |19 million s =
P (0.4 times of Korea)
S Uder10 | % |- 17.4% (3.3 million) Subject Contents Remark
<
g Uderd | % |+ 15.2% (2.9 million) Name of Com. |+ Rakhat JSC
o ; .
g Under30 | % |- 13.5% (2.6 million) Website www.rakhat.kz
A o Sales + 192.8 billion Amual(19)
Under 40 % |*14.1% (2.7 million)
Main product * Chocolate(Kazakhstanskd),
Over 40 % |*39.8% (7.6 million) Biscuit(Yablachiko), Candy(Arisobaya)
. N Factories(3) |+ Almaty Factory, Shymkent Factory 1.2
g | Totalsize \KRW)- 1.2 trillion Date of Acquiition| + (15)'13 Nov./ (2¢)'18 Dec.
©
S . . Number of |,
Competitors Mars, Mondelez workers 4,098 Sep, 020
Remark) Total size of market : Euromonitor 2018 22



Global Lotte Conf. : Paskistan

Summary of Country

LOTTE

CONFECTIONERY

Status of Factory / Corporation

Subject Unit Contents Remark e \)
) b,
Continent - |+ Asia Islamabad Facto’ry| ~ - .
D
Capital - |+ Islamabad Afahanist W= A
n n 3 h .
[+ 0.8 million ghanista ( § \slaiiabad(Capital)
Area km . g - 3
> (3.6 times of Korea) ‘\ |2/ Lahore Factories|
E | Language | - |+ Urdu, Punjabi, Sindhi N W
o \
O §
Currency - | * Rupee(157.82PKR=$1, 0.13PKR=W1)| Sep, 2020 Iran |  saLochstan
* 346 trillion 7
GDP KRW (0.17 times of Korea) L( [
GDP per * 1.69 million “Karachi
capita KRW (0.04 times of Korea) (Head Office
. + 233 million ‘
- f Kol
Population (4.5 times of Korea) of Kolson) -
v Under 10 % |* 36% (84 billion) Subject Contents Remark
<= .
5 Urder 20 % |+ 19% @5 billion) Name of Corp. |+ Lotte Kolson(Pvt.) Ltd.
§1 Website -
O, ° [¢) HIH
£ || Under30 | % |35% (81 billion) Sales - 91.9 billion Amual(19)
o -
Underd0 | % |+ 6% (13 billion) Main products | * Snack(Slanty), Biscuit(Bravo), Pasta
Over40 % |+ 4% (10 billion) * Islamabad Factory 1,
Factories (6) Lahore Factory 2,
W | Total size |[KRW|- 1.3 trillion Karachi Factory 4
*‘é‘ Date of Acquisition| « (1st)Jan, 2011 / (2"d)Dec, 2018
= Competitors| - |+ Pepsico, EBM, Mondelez Nt\:vr::(zrr:f - 1,888 Sep, 2020
Remark) Total size of market : Euromonitor 2018 23



Global Lotte Conf. : Belgium

Summary of Country

LOTTE

CONFECTIONERY

Status of Factory / Corporation

Subject Unit Contents Remark ‘:)L’77 oSS "'KIE-ETHERLANDS -
Continent - |+ Europe Z
i ‘ostende”
Capital - |+ Brussels _ -
O E
A | 30,530km “mel Brussels gseit
> rea T | (0.3 times of Korea) ROTIIRe - %3 (capital) GEF
4 - vvv-‘—\-)
E Language - | * Dutch, French, German — — :
o . -
o by 'UL :
Currency - |+ Euro (€09=9%1, €0.0007=\1) Sep, 2020 S /
T - == /TSt Nicholas Factory|—<
GDP KRW ’ 631 tnlllon 3 ENDERMONDE
(0.3 times of Korea) | | ||~ T~amst wwoomee
GDP per * 55.1 million
capita KRW (1.4 times of Korea)
. *M7milion | | |G =
- EJRNA]
Population 0.2 times of Korea)
ks Uder10 | % |+ 17.2% (2 million) Subject Contents Remark
=
§' Uderd | % |°11.2% (1.3 million) Name of Com. |+ Guylian N.V.
é’ Under30 | % |+ 39.2% (4.6 million) Website |+ www.guylancom
@ ar
(a] Under 40 % |+13.1% (1.5 million) Sales * 105.4 billion Annual(19)
Mai duct | Chocolate
Owrdd | % |+ 19.2% (2.3 million) ain product | (sea shells, Bar, Master's Selection)
. - Factory(1) |- St. Nicholas Factory
+ | Total size |KRW|+ 697 billion
-‘E“ Date of Acquisition| * (15t)Jul, 2008 / (2"9)Dec, 2018
= | Competitors| - |- Godiva, Lindt, etc Number of | ., Sep, 2020
workers
Remark) Total size of market : Euromonitor (2018) 24



Global Lotte Conf. : India(Confectionery)

Summary of Country

LOTTE

CONFECTIONERY

Status of Factory / Corporation

Subject Unit Contents Remark
Continent - |+ Asia
Capital - |* New Delhi
Area | 3,287,263km
> (15 times of Korea)
E Language - |+ Hindi, English, etc
o
Currency - | * Rupee (7228INR=$1, 0.06INR=1)| Sep, 2020
« 3,238 trillion
GDP KRW (1.5 times of Korea)
GDP per + 2.43 million
capita KRW (0.06 times of Korea)
Pobulation _ |+ 1.33 billion
P (26 times of Korea)
v Under 10 % |*26.31% (0.34 billion)
2
g Under 20 % |*17.51% (0.23 billion)
)
e Uder30 | % |- 41.56% (0.56 billion)
[}
Q Underd0 | % |- 7.91% (0.1 billion)
Over40 % |*6.72 (0.1 billion)
@ | Total size |KRW|* 6.8 trillion
=
= Competitors | - |*ITC

PAKISTAN

S 9

——
JAMMU & KASHMIR,
oStinagar

L HiMacHAL CHINA

ot (Tibet)

§ : Sikiciki H
rasssti N @W Delhltapltal) ;m" 5

A
-

o
R
PUF{*/\M

L FRAN

Remark) Total size of market : Euromonitor (2018)

Subject Contents Remark
Name of Corp. |+ LOTTE INDIA Co.,Ltd
Website + www.lotteindia.com
Sales * 69.8 billion Amual(19)
. * Pie(Choco-Pie), Candy(Coffee bite),
Main product Gum(Spout-for export)
Factories(3) | * Nellikuppam, Haryana, Chennai Factory
Date of Acquisition| * (1st)May, 2004 / (2"9)Aug, 2019
Number of
workers 619 Sep, 220
25



Global Lotte Conf. : India(lce Cream)

Summary of Country

LOTTE

CONFECTIONERY

Status of Factory / Corporation

Subject Unit Contents Remark
Continent - |+ Asia
Capital - |* New Delhi
Area | 3,287,263kn
> (15 times of Korea)
g Language - |+ Hindi, English, etc
v Currency - | * Rupee (7228INR=$1, 0.06INR=1)| Sep, 2020
+ 3,238 trillion
GDP KRW (1.5 times of Korea)
GDP per + 2.43 million
capita KRW (0.06 times of Korea)
Pobulation _ |+ 1.33 billion
P (26 times of Korea)
v Under 10 % |+ 26.31% (0.34 billion)
2
g Under 20 % |+ 17.51% (0.23 billion)
{e)]
g Uder30 | % |- 41.56% (0.56 billion)
(]
O 1| Underd0 | % |-7.91% (0.1 billion)
Over40 % |+ 6.72 (0.1 billion)
E Total size |KRW/|- 2.2 trillion
<
= Competitors | - |+ Amul, Vadilal

PAKISTAN

FAMMU & KASHMIR,
GStinagar

ok e

HARYANAS GE!

HAVMOR

Head Office / Man Factory |

nnnnnn

ORISSA
Bhubanghh@a

A\
BANGLADESH |

\ Front View of
-~

______the Main Factory
s , |

wilwme to LOTTE confectionery!

Remark) Total size of market : Euromonitor (2018)

Subject Contents Remark
Name of Corp. | * Havmor Pvt Itd
Website -
Sales * 102 billion Amual(19)
Main product |* Ice cream
Factories(3) |+ 1Man Factory, 2 Outsourcing Factories
Date of Acquisition| * Dec, 2017
Number of
workers 893 Sep 220
26



Global Lotte Conf. : Russia

Summary of Country

LOTTE

CONFECTIONERY

Status of Factory / Corporation

Subject Unit Contents Remark
Continent - |+ Europe
Capital - |* Moscow
Area e | 17million k'
> (170.6 times of Korea)
§ Language - | * Russian
v Currency - | * Ruble (688RUB=$1, 0.059RUB=W1)| Sep, 2020
+ 2,023 trillion
GDP KRW (Same as Korea)
GDP per * 13.77 million
capita KRW (0.36 times of Korea)
Pobulation _ |+ 140 billion
P (2.7 times of Korea)
v Under 10 % |*17.24% (24 billion)
2
& Uder | % |*9.54% (13 billion)
o
2| | Under30 | % | 43.38% (61 billion)
[}
O | Underdo | % |-14.31% (20 billion)
Over40 % |+ 15.53% (22 billion)
®w | Total size |KRW|+ 19.6 trillion
E
= Competitors | - |+ Orion, etc

SPerm

KAZAKHSTAN

Yekatennburg

o Chelyabinsk
/ -"‘; @Omsk
R

Astana

RUSSIA

Novosbirsk [N
C

\\ Novokznetsk Irkutsk% .Cma
e

\'\

Komsomol'sk n.
3

~ o l{'ia?bf?{ o
Subject Contents Remark
Name of Corp. |+ Lotte KF RUS
Website -
Sales * 51.4 billion Annual(19)
Main product |+ Pie(Choco-Pie)
Factory(1) * Kaluga Factory
Date of Acquisition| * (Est.)Apr, 2007 / (2nY)May, 2018
Number of
workers 291 Sep, 020

Remark) Total size of market : Euromonitor (2018)

27



Global Lotte Conf. : Myanmar

Summary of Country

LOTTE

CONFECTIONERY

Status of Factory / Corporation

Subject Unit Contents Remark f : Ty “ e~ - ““Front View of
1= Alds  SE
. . A o L~ Myanmar Corp.
Continent Asia = Tf-‘.ﬁ'rwﬁfsﬁf.;w e =
Capital - |+ Yangon ﬂlﬁ’lﬂ“ﬂ- 22 PR ;gﬂ‘g[l
ur= S e : -
Area o | 676,578k o EE*[‘“:'YT._) :
> (6.78 times of Korea) e LY ‘J J L s .
o “ y -
% Language | - |+ Burmese g \A;(\) [(]!I;iszl[}l)’ :}aiwil.
@
e Currency - e Kyat(1477MMK=$1, 12628MMK=W1] Sep, 2020 “ }I%*uml‘, "
T R Julls JREDL eea
+ 82 trillion N| ‘.;:”..“‘WJ(muaolm.»
GDP KRW|  (0.04 times of Korea) TS
GDP per * 145 million Head office/| | Yangon
P IkrRW h ! ‘e ,
capita (0.04 times of Korea) Factory 1~3| ) / & (Capital)
Population | - | 285 million e p A
P (1.1 times of Korea)
E Uder10 | % |* 25.97% (14.7 million) Subject Contents Remark
@ Uderd | % |*17.0% (9.6 million) Name of Cormp. |+ L&M Mayson Company Limited
o
g Uder30 | % |- 42.76% (24.2 million) Website -
a Under 40 % |+ 8.22% (4.7 million) Sales + 30.2 billion Amual(19)
- Mai duct | Biscuit(Fresko), Pie(Amico),
Over40 % |+ 6.04% (3.7 million) ain produc Mass-produced bread(Good Moming)
Factories(3) |+ Factory 1~3
@ | Total size |KRW|+ 666 billion
-‘E“ Date of Acquisition| « Jan, 2019
= . . Number of
Competitors | - Mybaco Manufacturing workers 1,530 Sep, 020

Remark) Total size of market : Euromonitor (2018)

28



Global Lotte Conf. : Qingdao, China

Summary of Country

LOTTE

CONFECTIONERY

Status of Factory / Corporation

Subject Unit Contents Remark
Continent - |+ Asia
Capital - | * Beijing
Area | 9,597,000k’
> (96 times of Korea)
g Language - |+ Chinese
Y Currency - |+ CNY (6819CNY=%$1, 00058=W1) | Sep, 2020
* 16,6 quadrillion
GDP KRW (8 times of Korea)
GDP per * 11.9 million
capita KRW (0.3 times of Korea)
Pobulation _ 144 trillon
P (28 times of Korea)
9 Under 10 % |*17.29% (0.25 trillion)
=
& Uderd | % |*11.48% (0.17 trillion)
o
g Uder30 | % |*46.81% (0.67 trillion)
(]
Q Underd0 | % |+ 12.08% (0.17 trillion)
Over40 % |*12.34% (0.18 trillion)
% | Total size |KRW|- 427 trillion
-~
©
= Competitors| - |+« Mars, Want Want, Orion

MoIBBY

HONIBAI Yy

- 2 Beijing
Qingdao -U” . Capital)
Facto "‘w\m‘ &8 \\ \x

o)

| AL Cach

24

A S o190/ A ASOIRUAl
Front View of S0l 3

x| T
Qingdao Factory 2 o

} sou (B @ Y
] Rl

e /e
D 85

hordg HE2

Subject Contents Remark

Name of Corp. |+ LOTTE Qingdao Foods
Website -

Sales + 15.5 billion Annual(19)

Main product |- Pie, Biscuit, Chocolate

Factory(1) * Qingdao Factory

Date of Acquisition| < Mar, 2005

Number of
workers

- 126 Sep, 220

Remark) Total size of market : Euromonitor (2018)
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Global Lotte Conf. : Singapore

Summary of Country

LOTTE

CONFECTIONERY

Status of Factory / Corporation

Subject Unit Contents Remark
Continent - |+ Asia
Capital - |+ Singapore(City-State)
Area ki * 719.2km
> (0.01 times of Korea)
g Language - | * Chinese, English, Malaysan
Y _ |+ Singapore Dollar
Currency (1.355GD=$1, 000125GD=w1) | =P 22
* 395 trillion
GDP KRW (0.2 times of Korea)
GDP per * 63.64 million
capita KRW (1.8 times of Korea)
Population . |°6 million
P (0.12 times of Korea)
9 Under 10 % |*12.8% (0.79 million)
e
& Uderd | % |* 15.0% (0.93 million)
o
g Uder30 | % |+ 50.7% (3.15 million)
[)]
Q Under 40 % |*10.6% (0.66 million)
Over40 % |*10.9% (0.68 million)
% | Total size |KRW|- 603.5 trillion
=
©
= Competitors | - -

ST ALE,

Front View of
Singapore Corp. .. Arjza

Singapore

LOTTE SEA
Confectionery Pte Ltd
a

Singapore
_|Corporation

Jurong Island

MEA
Sentosa

Bukom Island

Remark) Total size of market : Euromonitor (2018)

Subject Contents Remark
Name of Corp. | * LOTTE Corfectioenry S.EA) PTE. LTD.
Website |+ https://www.lottesea.com
Sales * 10.8 billion Anmnual(19)
Main product |+ Pie, Chocolate, Biscuit, etc
Factory(0) + Sales Corporation
Date of Acquisition| + May, 2011
Number of
workers 1 %p 220
30



